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OLIVER GROSS 


“Tt reads like the 
Blue Book of 
Professional 


“Photographers” 





And another thing — we 
ore distributors of Arthur 
Hertzberg and Craftsmen 
Albums, Photo Books, Photo 
Covers, Folding Frames and 
Decorative  Leother Items 
for United States, Canada 
and Hawaii. If you are not 
on our calling list, write 
us for information in detail 





A THIRD REPORT 

ON THE GROSS 
PHOTOMOUNT STORY 
OF THE MONTH 


by Oliver Gross 


“No doubt our vanity is showing again, for this is the third time in three years that 


we have interrupted our Photomount Story of the Month series to write a little piece 
like this, expressing our pride in the ever lengthening list of professional photographers 


who like doing business with us. 

GEORGE ALEXANDER 

of Kirksville, Missouri 
ROBERT L. BALL 

of Corvallis, Oregon 
THE BARRINGERS 

of Rocky Mount, North Carolina 
RAY GOSSERT 

of Toledo, Ohio 
A. A. BOSSHART 

of York, Pennsylvania 
GENE BOTSFORD 

of Phoenix, Arizona 
RAIBERTO COMINI 

of Dallas, Texas 
ORVAL & KAY COOK 

of Salinas, California 
EDWARD P. CURRY 

of Milwaukee, Wisconsin 
VIRGIL R. DEANE 

of Jacksonville Beach, Florida 
WALDEN S. FABRY 

of Nashville, Tennessee 
EVELYN AND EDWIN FALK, SR. 

of Maryville, Missouri 
HENRY DWIGHT FEHLY 

of Eugene, Oregon 
LOUIS GARCIA 

of Scranton, Pennsylvania 
MARVIN E. HELGESEN 

of Janesville, Wisconsin 
JOHN KUBACKI 

of Cleveland, Ohio 


C. BENNETTE MOORE STUDIO 

of New Orleans, La. 
ROBERT PARSON 

of Erie, Pennsylvania 
F. J. PECHMAN 

of Appleton & Kaukauna, Wisconsin 
D. PETERSON 

of Princeton, Minnesota 
JOHN E. PLATZ 

of Milwaukee, Wisconsin 
J. P. & JO POWER 

of Duluth, Minnesota 
CLARENCE PREMO 

of Potsdam, New York 
KOURKEN RUZGERIAN 

of Pasadena, California 
CALVIN SEISHOLTZ 

of Allentown, Pennsylvania 
VINCENT STANLEY 

of Hazleton, Pennsylvania 
ART STEIMONTS 

of Salem, Oregon 
LILLIAN H. TASH 

of Lewiston, Maine 
CHARLES H. TIPPLE 

of Oneonta, New York 
LESLIE A. TOMPSETT 

of South Bend, Indiana 
EDWARD J. TOPLITT 

of Beverly Hills, California 
C. TOURCOTTE 

of Muskegon, Michigan 


“Thus we go on compiling our own private ‘Blue Book of Professional Photographers’, 


and the end is not in sight. 


and you and you will appear in them.” 


Other pages, other chapters, are still to come, and you 


Ae, 


THE GROSS PHOTO SUPPLY CO. 


MANUFACTURERS 


TOLEDO 12330810 














MADE BY EDWARD J. TOPLITT, A.R.P.S. FOR THE ANSCO GALLERY OF OUTSTANDING PORTRAITS 





For finer quality portraits use Ansco Triple S Pan 


HE combination of speed, 

gradation and tone render 
ing you get in Ansco Triple S 
Pan Film will help you produc« 
finer portrait negatives Triple 
S Pan is the fastest of all Ansco 
films under tungsten light, and 
has special emulsion charactet 


istics that make it first choic« 


with many discriminating por 


trait men. Trv a few holders 
in your studio, soon 

You'll find that portrait work 
takes on added warmth and dis 
tinction when your enlarge 
ments are made on beautiful 
Ansco Indiatone Paper. ANSCO 
Binghamton, N.Y. A Divisionoft 
General Aniline & FilmCorpora 


tion. ‘From Research to Reality. 


ASK FOR 


Ansco 


PILM AND PAPER 





Well, no—but you preserve every other detail... 


with MALLINCKRODT PHOTO CHEMICALS 


Sparkling highlights, petal-soft tones, and ebony blacks are developed to “full 
bloom” to give your prints a vibrant, life-like quality 
READY-MIXED— save time and bother 
PICTONE®— one convenient developer for all your papers 
all effects. Sharp contrast or misty tones . . Pictone gives the results you want. 
MEFIX® —lightning-fast liquid fixer...3 to 4 times faster than regular hypo 
for film... lasts 11/4 to 2 times longer 
READY-TO-MIX CHEMICALS —for your special formulas 
Acid Acetic— Alum Chrome Potassium —Hydroquinone 
Hyporice® — Pictol® — Potassium Bromide —Sodium Carbonate — 
Sodium Sulfite... these are a few of our photographic 
chemicals to fill all your needs 


1 bY: Write for y r ‘ : ! 
/f your free 1954 catalog of Mallinckrodt Photo Chemicals today! 
Mallinckrodt 


MALLINCKRODT CHEMICAL WORKS 
Mallinckrodt St., St. Louis 7, Mo. 72 Gold St., New York 8, N. Y. 

CHICAGO + CINCINNATI + CLEVELAND + LOS ANGELES » MONTREAL + PHILADELPHIA + SAN FRANCISCO 
Manufacturers of Medicinal, Photographic, Analytical and Industrial Fine Chemicals 
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EKTACHROME BY RICHARD E. SNIDE 
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HORST OF ‘‘VOGUE"’ 
(Horst P. Horst) 





WHAT HE THINKS — HE SAYS 
(Horst Rinne) 
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OUR TWELFTH BLUE RIBBON CONTEST 
By Charles Abel 
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COMBINATION WORK ORDER AND BILL FOR PORTRAITS 
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By Ernest W. Fair 
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COMING CONVENTIONS 
(Schedule of Dates) 
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EDITOR'S COMMENTARY 
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At The Post Office in Lorain, Ohio, Under The Act of 
March 3, 1874. Office of Publication 
552 Fifth Street, Lorain, Ohio 

















CALLING ALL PHOTOGRAPHERS!!! 
HAVE YOU SEEN OUR 


RESTORATIONS, OIL PORTRAITS 
COPY WORK & MINIATURES? 


They are finished in water colors by 
our staff of trained artists. 


We can use any type original and your 
trade name will be signed on any copies, 
upon request. 


There is a nice profit waiting 
for you from this type business 


SUCCESS PORTRAIT COMPANY 


1301 McCallie Avenue 
Chattanooga 2, Tennessee 











Tried and ™ 
PROVEN 4 


at 
ae 
TATIK maste 

% master 
New ultra-modern, functional design 
e Polished stainless steel Polonium housing 
e Ebony enamel handle 
e Fits user's fingers—insures proper use 


Eliminate those gremlins of the 
darkroom, static electricity and 
dust, once and for all with Static- 
master. Save that valuable time you 
. formerly used for print spotting 
POLONIUM Strip and opaquing for more profitable 
deus the trick tasks in your studio or lab. Remem- 
sma one brushing action with 

‘ -~F taticmaster over the film or sur- 
Professional 3” size $12.50 face to be cleaned, simultaneously 
neutralizes the surface and removes present dust and lint. Used 
and approved by hundreds of professional photographers all 
over the world. 


Excerpts from hundreds of letters 









The Staticmaster is not o gadget. It My Staticmaster has reduced my spot 
s one of the most useful tools thot | ting time by nearly 90%. | have also 
have in my darkroom hed very good results using it on film 


and glass when mounting and binding 


A xtreme! ticul U 
s on extremely meticulous worker, | color slides 


go ofter every pin-point on o print ond 





used to allow myself 2 to 21/2 hours to ‘Sometime ago | heard about your 
spot an 1! x 14 to my satisfaction. For Staticmaster and what it would do and, 
many purposes, it has eliminated the after purchase, soon found out thot this 
need for spotting entirely and hes won activeted brush greatly simplified my 
ts place on my list of darkroom neces work in mounting third dimension pic- 
sities for good tures.’ 


Staticmasters sold by photo dealers everywhere 


N AR PRODUCTS CO. ihonte caus 





6 


Professional 
Photographer 
February - 1954 





Association Doings 








We are glad to publicize the activities of all 
professional associations and societies. Re- 
ports of meetings and conventions should i 

clude the program, attendance figures, names 
and full addresses of new officers, etc. An- 
nouncements of coming affairs must reach us 
before the 17th of the second month preceding 
the issue in which their publication is desired. 











B® Valentino Sarra of Chicago and New York, long 
noted for his color advertising shots of “Men of 
Distinction,” showed color slides of his latest trip 
through Europe before the November meeting of the 
Metropolitan Chapter, Prof. Photog. Assn. of New Jersey. 
The members had expected a talk on Sarra’s illustra- 
tive work but he told them: “For a change | want to 
show some pictures | took for pleasure.’’ Anyway, 
following the showing they presented him with an 
engraved “Big Shot’ glass and designated him 
“Photographer of Distinction.” 


W Penn Central Photog. Assn. is the new name of 
Section Three, Prof. Photog. Assn. of Pennsylvania, and 
after all these years it will be a miracle if we can 
accustom ourself to the change which was voted during 
the fall meeting, Sept. 16, at the studio of Henry 
Baltner in York. Bradford Bachrach, Newton, Mass., and 
A. V. Christman of Kodak provided the photographic 
part of the program while Arnold A. Brown, district 
sales manager of the George A. Hormel Company 
(noted meat packers) spoke on “Sales and Sales 
Technique.” 


W@ The Anthracite Prof. Photog. Assn. (also a Pennsyl- 
vania section) met in Stroudsburg on Sept. 15 with an 
attendance of 75, with Rudolph Foschi, Vineland, N. J., 
and Emil Rhodes, Philadelphia, heading the program. 


WM The Triangle Photog. Assn. which, though head 
quartered in Pittsburgh, includes parts of Ohio and 
West Virginia, held its fall meeting in Pittsburgh in 
October with its usual rather elaborate program, includ- 
ing Orville Potter and Roger Cecconi of Kodak; Herbert 
Snyder, Easton, Pa.; E. S. Purrington of Ford Motor, 
Dearborn, Mich., and other features. The Triangle will 
combine its spring meeting with the 1954 convention 
of the Pennsylvania Association in Pittsburg, April 4-6, 
and has also taken steps to incorporate as a non 
profit organization under the laws of Pennsylvania. 


Another Pennsylvania section, the Prof. Photog. Guild 
of Philadelphia, has worked out and now has under 
consideration a plan for selling studio photographs on 
credit, under which the sale will be financed through 
a reputable bank, the customer receiving immediate 
delivery of his pictures while the studio is paid from 
$50.00 to $300.00 (depending of course on the size of 
the order) at once. This sounds good and we hope to 


























4 


senor. (nite tarry bij 


«= RICHARD R. BRANGAN, advertising manager 
aye National Automatic Tool Company Inc. 
EAVY machinery manufacturers have the ideal solu- 
tion for their sales promotion problems in the 
Stereo-REALIsT Camera, Short of the actual product itself, 
REALIST pictures can’t be beat for true-to-life realism. For 
the REALIsT exactly duplicates what you see with your 
eyes—in full, natural color and life-like three dimensions. 


What's more, REALIsT sales kits consisting of slides 
and a viewer weigh only 40 ounces. Small wonder that 
salesmen like them! And they also appreciate the impact 
that REALIST pictures have on their customers, the atten- 
tion they gain, and the lasting impression they leave. 


Professional photographers have a ready-made market 
for ex/ra profits in commercial and industrial applications 
of the REALIsT. Advertisements in leading national maga- 
zines are paving the way. It’s up to you to follow up 
with your prospects and customers. And once started, 
a stereo slide sales promotion program is a steady source 
of business. Davin WHITE ComMPANyY, 375 West Court 
Street, Milwaukee 1, Wisconsin. 





nadhiteny bat bikie 
compa Stones-Keal bike holed te omplale five.” 


a. * n"Y 




























$159.00 (tax inc.) 


srento|} (: al S [ 


THE CAMERA THAT “SEES 
— IN 3 DIMENSIONS THE SAME AS YOU 
s 
( s, Views Project 
f + ¢ s 
© Rott nd Acces Products of 


the David White Company, Milwaukee 12, Wis. 
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Here's the top quality, Hi-Lustre 18-8 Stainless Steel 
Trays for efficient darkroom production. A complete 
size range for Developing, Hypo and Fixing. Special 
sizes made to order. 
Engineered Design Master Crafted 
Sturdy Construction Easy To Handle 
Color Processing and Deep Roll Units also available. 


SEE YOUR SUPPLY HOUSE REPRESENTATIVE TODAY 
or Write for Free Illustrated Catalog No. H149 


LEEDAL STAINLESS STEEL PRODUCTS, INC., 


2707 SOUTH WELLS STREET e CHICAGO 16, ILL. 





> PHOTOGRAPHIC 


New Extra Fine Grain Developer 
PROMICROL 


DEVELOPER REPLENISHER 
20 ozs. $ 1.10 
32 ozs. 2.00 64 ozs. 

128 ozs. 5.00 2% gals. 


5%” gals. 20.00 


Send for free specimen copy of our monthly magazine 
SNAP SHOTS containing bargain lists. 


$ 3.25 
10.75 


GEO. INC. 


57 East 9th Street New York 3, N. Y. 














Our new 1953 


FREE ON 
REQUEST! sens ut 


lustrates our wide line of services which 
mean extra profit for you — everything 
in coloring from miniatures to oil paint- 
ings, in a range of prices to fit the 
pocketboox of any customer. 

Write for it today. 


THE WALTER GAEHLER CO. 


510 South Clinton St. Syracuse 2, N. Y. | 
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hear more about it 


understand it 
correctly, it will give independent studios an oppor- 
tunity 1o compete with the charge account privilege 
which has always been such a considerable competitive 


advantage to the department store studios. 


because, if we 


@ The first Canadian short course in press photography, 
sponsored by the Commercial & Press Photog. Assn. of 
Canada, will take place May 17-20 at the University 
of Western Ontario, London, Ont., the program being 
much along the lines of those which have so rapidly 
sprung up throughout the United States. 
$50.00 will cover the cost of transportation, accom- 
modations and fee, except for those 
some exceptional distance. 


Approximately 


coming from 


M The Photog. Guild of Fort Worth (Texas), dormant for 
some time past, was enthusiastically reorganized at a 
meeting on Sept. 28, with new officers elected as fol- 
lows: W. D. Smith, pres.; Maurice Petitfils and Bill 
Wood, Jr., vice-pres.’s; Robert Mansby, treas.; C. A. 
Taylor, sec.; Robert Abey in charge of publicity. 


Our Twelfth Blue Ribbon 


Contest 


By Charles Abel, A.R.P.S., 
Hon.M.Photog. 


MUCH AS WE HATE to say so, this contest fell below 
the level of the 11 which preceded it both in the 
number of entries and in their general standard of 
quality. Why the latter should have been so noticeable 
is a bit difficult to understand, considering that here- 
tofore the judges have found it consistently more and 
more difficult to make their selections. 
fewer entries is not too difficult to 
November mailing date 
had become later and later due to a series of printing 
plant problems 


The reason for 
figure out. As 
issue, our 


explained in our 


culminating in a disastrous fire, so 
that many readers may well have thought the contests 
had been discontinued or, failing to their 
November and December issues until very late, had no 
And, of course, 
this Twelfth Contest comprised the three months when 
professionals are busier than any other time during 
the year. We are hopeful therefore that the Thirteenth, 
already underway, will see things return to normal. 


receive 


time to prepare satisfactory entries. 


The judges had little difficulty in segregating the 
entries in this Twelfth Contest, which closed on Decem- 
ber 15, into three classifications: Brides, Architectural 
and Scenic, and Men, wih a Blue Ribbon Photograph 
and two Honorable Mentions in One 
that, with two exceptions and one of 
those explainable because it came from abroad, the 
unwrapping job was simple because nearly all entries 
came in photomailers, whilz adhesive tape, for once, 
was helpfully conspicuous by its absence, for which we 
all were duly thankful. 


each class. 


comfort was 


Long before this appears in print the winners will 




















No matter 
what type 
of camera 


you own... 


GRAFLITE 


‘ answers 
every 


flash 
problem 
better! 


If you own several cameras, the advantage 
of Graflite is obvious. But, even if you're 
a one-camera man, the time is almost sure 
to come when you'll want to try your skill 
with another type. So why get stuck with a 
flash unit that only fits your present camera? 
Get Graflite and you're flash-equipped once 
and for all. . . saving you time, trouble and 
expense in the future. 

What’s more, Graflite’s amazing versatility 
extends to its prize-winning performance 
too! Single or multiple flash, with synchro- 
nized or solenoid-operated shutters . . . no 
matter what the need, Graflite provides the 
answer for almost every camera. And re- 
member, only Graflite combines all the fol- 
lowing features . . . multi-purpose circuit 
controller; “snap-on” vise-like grip; micro- 
type click action switch; multiple outlets 
with standard household connections; and 
reversible, heavy-duty clamps. Learn all about 
the versatile Graflite from your dealer today. 
It’s a sure step to prize-winning pictures 
every time, every place, in any weather! And 
it’s perfect for color too! 


Gratiex inc., Dept. IP 


® Rochester 8, New York 
Please send my details on GRAFLITE FLASH 
Name 


ize -Winning Cameca. 





Street 
City 


County or Zone ° State 


ee 
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$9. 90 For 1000 


l 
['9er Quantities 


Gnd Oddress 
- FREE, 


less jn 


Your name 
Printed 
Artistic 


Buy APEC... 


AMERICAN PRINTING 
& ENVELOPE COMPANY 
130 WEST 17th ST., NEW YORK ‘11 


CORRECTIONS 


ESPECIALLY 9% EYES B 
Guaranteed perleck 


PORTRAIT AND COMMERCIAL 
NEGATIVE RETOUCHING 
BY A LEADING SPECIALIST 





21 EAST VAN BUREN ST., CHICAGG.ILL. 











Phot-0- Chrome 


“Sparkling Color” “Matte Finish” 
Prints Prints 


CLEVELAND COLOR SERVICE 
3974 East 131st Street 
Dept. P.P. Cleveland 5, Ohio 
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have received their checks and all entries will have 
been returned except the photographs retained for 
reproduction which, as always, will go back after the 
halftones have been made. We hope all those who 
were unsuccessful will bear in mind that in any com- 
petition only a few can win and that, in this series of 
contests at least, there is always ample opportunity to 
try again. Here are the names of the winners and the 
issues in which their entries will appear: 
FEBRUARY: Architectural and Scenic 
Blue Ribbon Photograph: Les Lande, San Antonio, 
Texas. 
Honorable Mention: Lionel T. Berryhill, Redwood 
City, Calif. 
Honorable Mention: Leo W. Gredell, Keokuk, lowa. 
MARCH: Portraits of Men 
Blue Ribbon Photograph: Wolfgram Studio, Viroqua, 
Wis. 
Honorable Mention: Joseph Sheckler, Galion, Ohio. 
Honorable Mention: A. L. Tellian, Orosi, Calif. 
APRIL: Portraits of Brides 
Blue Ribbon Photograph: Lyle S. Wessale, Cedar 
Rapids, lowa. 
Honorable Mention: Milazzo Studio, Exeter, Pa. 
Honorable Mention: Frank Murset, Cincinnati, Ohio. 


Stereo in the Studio 


By Russell C. Hanson 





WITH ALL THE PLUSH home building since the war, 
photographers should be busy doing interiors and 
exteriors — informal shots of family life in new homes 
— all prepared for delivery in album form. This 
photographic service should include stereo, color prints, 
and black and white matte finish pictures. Of course, 
the idea isn’t original, but the following may serve to 
alert professionals to extra income sources during slow 
periods. 

By way of example, | have just completed an 
assignment that covered the gamut of home photo- 
graphy and it has opened my eyes to future possibili- 
ties. Naturally, the best market for this service appears 
to be among those in the higher income brackets. 
Pride of ownership is sometimes more evident in this 
group. Small home owners are usually limited as to 
design and furnishings by the size of their pocketbooks. 
On the other hand, people of means build according 
to needs plus desires, and desires sometimes come 
high. Then too, the tendency towards affluent building 
and living is generally found among older people, 
those who have more or less “arrived” in their chosen 
worlds, 

This home album idea came to me through a 
customer, a president of a large gear manufacturing 
company located in the Chicago area, and his wife. 
Their request was for a series of stereo color shots of 
their beautiful, well-appointed home, inside anc out, 
as well as color prints and black and white shots. One 
master album was to be made of each set, and a 
narrower selection of prints prepared for each of the 
children and their families. 
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E. I. du Pont de Nemours 
& Co. (Inc.), Photo 
Products Department, 
Wilmington 98, Del. 





above 


Typical of portraits, 


the picture 
gives of texture 
that mechanical requirements for 
reproduction in newspapers and magazines. 


strong rendition skin 


meets 


New Orthochromatic Film 
Ideal for Portraiture of Men 


Whether or not your specialty is in 
creating photographic portraits of me n, 
frequently there are times when it’s 
best to load your holders with a film 
particularly suitable for this purpose. 
The same is true when shooting wed- 
ding pictures and groups, where tone 
separation in shadows and highlights 
is of the utmost importance. 

Du Pont’s recently introduced High 
Speed Ortho Film has already gained 
favor among portrait and commercial 
photographers for such purposes. It’s 
an exceptionally fast orthochromatic 
film designed to meet these needs in 
portrait photography, as well as in 
press work 

High Speed Ortho emphasizes flesh 
tones and its strong rendition of skin 
texture accentuates the character of 
your subject. It’s an excellent film for 
photographing men. Modeling and 
highlights are stressed and over-all 
negative quality is brilliant and clear. 

Because the color response of 
Du Pont High Speed Ortho faithfully 
records delicate tones of blues and 
greens, it’s also the right film to use for 
landscape photography and whenever 
orthochromatic characteristics are de- 
sired. Its exposure index of 125 day- 
light, 64 tungsten provides the speed 
essential in many types of work re- 
quiring short exposures. 

High Speed Ortho facilitates dark- 
room operations, since it may be proc- 
essed by inspection with an approved 
dim red safelight...a feature wel- 
comed by those who prefer this method 
of development. Try this new fast film 
soon. Your dealer carries it in stock 
and will gladly supply you with it. 


PROFESSIONAL 
PHOTOGRAPHERS 
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BETTER THINGS FOR 
BETTER LIVING 
++» THROUGH CHEMISTRY 


No. 6 


How to Shoot Banquets 


by JAMES ARTHUR STEWART, 


So you’d like to try shooting banquet 
pictures? Well, it’s often considered a 
specialized phase of photography, 
primarily because odd size prints are 
usually delivered. However, any pho- 
tographer can take banquet pictures 
by learning this so-called specialty. 


Equipment Required 
This is the first hurdle. Photographers 
who do a great deal of banquet business 
usually use 12 x 20’ ban- 
quet cameras equipped 
with 14-inch wide angle 
lenses. Such an outfit helps 
to include as many of the 
banqueteers as_ possible, 
with minimum distortion. 
Banquet pictures can be 
taken with miniature cam- 
eras, but larger cameras 
have the inside track be- 
cause finished prints can 
be produced by contact. 

Most photographers 
who shoot banquets occa- 
sionally use an 8 x 10” 
camera with a fairly wide 
angle lens. Many special- 
izing in the banquet field, 
use 8 x 10”’ equipment in 
photographing small din- 
ner parties. 

Since you'll be using 
flash, have enough reflec- 
tors to light, evenly, the 
largest dining room in 
your community, and 
sufficient extension cords 
to place lights where 
needed. Direct 110-volt 
current, booster boxes or 
batteries may be used for 
firing the flash. Some use 
“slave units.” 

A proofing kit should 
be part of your equipment 
if the banquet is located 
far from your studio. You 
can then develop your film 
and show proofs within 
fifteen minutes after snap- 
ping the shutter. 

Finally, you will need a 
high tripod or one with 
extension legs to permit 
elevating the camera to 
sary height 


tripod 
controlled by 


the neces- 


Setting lip for the Shot 


The number one rule is to give yourself 
plenty of time to set up before guests 
sit down. First find the electrical out- 
lets in the banquet room, a stepladder 
and an improvised darkroom. Select 
that corner of the room which gives the 


and position 


ARPS—Member ASMP 


best frontal view of the 
dais. A corner is best because this van- 
tage point includes the most people 
A fairly high camera angle is needed 
you'll be shooting down on the 
group. The high angle may mean added 
problems in focusing but these should 
give no real difficulty. You'll have a 
certain amount of distortion, but this 
may be overcome by changing field of 
focus ... tilting the lens board down 
slightly to carry all heads in focus. 


head table or 


so 





Banquet-photographer Stewart is snapped under palms 
as he’s about 


to shoot big dinner group. Note oversized 
of light Flash is 


push-button switch in Stewart's right hand. 


above camera 


Lighting the Picture 
Plave the lights as high as possible so 
they will diffuse over the entire area. 
For balanced lighting, arrange lights in 


an “L” around the camera; in a ratio 
of 6 on one side to 4 on the other, 4 to 2 
or 3 to 1, with a light at the camera 
position. All lights, of course, will be 


continued on next page OVER e 
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BETTER THINGS FOR 
BETTER LIVING 
+++ THROUGH 


Photographic Illustrator 
Matches Film to Subjects 
Made Over30,000 Shots in6Years! 


Like many another successful photog- 
rapher, ‘Frederick’? of Davenport, 
Iowa, has experimented with nearly 
every film available. He now uses only 
those which have proved best 
matching different films to various 
types of work 

For example, since installing elec- 
tronic flash equipment in 1947, he has 
exposed thousands of negatives on 
many subjects. Hundreds were candid 
shots of weddings where only one light 
source could be used. In referring to his 
work, ‘‘Frederick’’ said: “Quite some 
time ago, | came to the conclusion that 
Du Pont High Speed Pan just couldn’t 
be beat.’’ He also uses this fast film for 
studio groups where a small lens open- 
ing is required. 





Frederick” 


has the knack of making his 
subjects feel perfectly at ease. 


Often the order calls for soft-focus 
results, as in close-up portraiture. Fast 
film isn’t necessary so, with lens open- 
ing at f.6. 3 or f. 8, “*Frederick”’ turns to 
Du Pont “X-F” Pan and states that 
“it performs beautifully in this situa- 
tion; the brilliance and tonal gradation 
that can be achieved are truly re- 
markable.’ 


Special care for brides and children 


When the subjects < ~ small children or 
brides, ‘‘Frederick”’ faces still another 
problem. He needs a film that will give 
his pictures the soft in-between tones 
and pearly whites that make the result 
a work of art. For such work, he has 
long used Du Pont “Arrow” Pan. 
It’s a film that this ace photographer 
agrees, “just won’t block up.” In con- 
cluding, Frederick”’ says: “No one film 
can cover all assignments’’ and for 
that reason he’s always careful to 
match the film to each type of subject. 


PROFESSIONAL 
PHOTOGRAPHERS 





Mac’s Column 


You know. 
practically everyone in this town 
time or another. I’ve had a lot of fun 
and made a good living recording the 
important steps in so many lives. Of 
course, I’ve had a lot of different people 


. I’ve taken portraits of 


at one 


working for me from time to time. 
Some good . . . some so-so. Take our 
new receptionist. More important than 
me in a lot of ways. 

When Betty—that’s her name—first 
started in, she showed proofs to a wed- 
ding picture customer like they were a 
bunch of carrots . . . and without say- 
ing a word. Naturally, the customer 
didn’t get very enthusiastic and 
wasn’t surprised. 

Soon’s I could, I had a little talk 
with Betty. “Betty,” I said, ‘Every 
customer comes in hoping the pictures 
are going to be out of this world. We 
hope so, too. Now when a customer 
comes in to look at proofs, show them 
and handle them like a beautiful neck- 
lace. Make the customer feel that these 
pictures are the finest you’ve ever seen. 
I don’t mean to be gushy. But say 
something complimentary about the 
different poses . .. maybe a word or iwo 
about how nice and natural the c.s- 
tomer’s hair looks . . . or how pretty her 
gown is. You know, some little remerk 
that will help make the customer feel 
warm and friendly and put her in thc 
right mood to enjoy her pictures. 

Well, Betty got the idea pronto and 
ever since she’s been doing a fine job. 
Customers like her. She makes them 
feel right at home and her comments 
about their pictures are just as sincere 
as though the customer was a bosom 
friend. You know if you look for some- 
thing to admire, you can always find it. 

Yes sir—Betty’s happier . . . it’s not 
just a “job” anymore. . . the custom- 
ers are = with their pictures 
and me I’m whistling in the dark- 
room . feel like my mission—more 
pictures for more people . is being 
accomplished. 





E. I. du Pont de Nemours 
& Co. (Inc.), Photo 
Products Department, 
Wilmington 98, Del. 


How to Shoot Banquets 
continued from reverse side) 


in reflectors directed toward the corner 
of the room opposite the camera. 

With this lighting setup, every face 
in the group will be lighted with 45 
portrait lighting. If all of the lights are 
placed at the camera no modeling on 
faces will result, making the negative 
difficult to print because the foreground 
will be burned up and the background 
extremely thin. 


Shooting the Picture 


Plan ahead... make arrangements with 
the master of ceremonies to announce 
that the picture is to be taken. Ask him 
to request that waiters step aside; that 
the table number cards be removed; 
that those at the head of the table stand 
up. These are three “‘musts”’. . . if you 
are planning to sell a lot of prints. 

At this point, you’ll discover that a 
pair of lusty lungs are another helpful 
part of your equipment. It is a good 
plan to make some comment that will 
cause your audience to smile. Then 
shoot ... but fast. And dash for your 
darkroom and quick proofs! 


Pointers on Selling the Picture 


If possible, proofs should be shown to 
the banqueteers within 15 minutes, and 
orders taken for finished prints. This, 
of course, should be done quietly and 
unobtrusively. Proofs might also be 
con, J on a bulletin board or wall near 
cloak rooms, with your name and 
address clearly shown, to obtain addi- 
tional orders from departing guests. In 
some instances, proofs can be sent to 
selected individuals such as chairmen 
of various committees represented at 
the banquet. It is best, however, to 
get orders on location. Sell while the 
iron is hot! 

Nore: Mr. Stewart 
dling banquet 
Weaver 
Calif. 
(Epiror’s Notre: New Du Pont High 
Speed Ortho Film has the necessary speed 
for banquet photography. Its color sensi- 
tivity is especially good for separating 
tones of blue in men’s suits... keeps 
table groups from “running together.’ 


is currently han- 
photography for the 
Photo Service, Los Angeles, 


E. |. du Pont de Nemours & Co. (Inc.) 
Photo Products Dept., Wilmington 98, Del. 
In Canada Ltd., Montreal 


Canadian Industries, 


DISTRICT OFFICES 


805 Peachtree Bidg. 
140 Federal Street 


Atlanta 5, Ga. 
Boston 10, Mass 


Chicago 18, lil. 3289 N. California Ave. 
Cleveland 14,0 1033 Union Commerce Bldg. 
Dallas 1, Texas 506 Tower Petroleum Bldg. 


Los Angeles 38, Calif 
New York 11, N. Y 
Philadelphio 2, Pa....... 


7051 Santa Monica Blvd. 
248 West 18th Street 
225 South 15th Street 
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The master of the house happened to be an avid 
stereo fan, with some outstanding 3-D shots to his 
credit, especially a number taken at Pebble Beach, 
Calif., during a recent Crosby golf tournament. The 
pictures of celebrities looked like golfdom’s Who’s Who, 
plus Bob Hope, and my client had caught them all 
with true-life stereo. 

My purpose in mentioning the above is to empha- 
size the fact that stereo’s growing populariy among 
amateurs does not necessarily encroach upon the 
professional’s business opportunities. Frequently such 
exposure to stereo stimulates the amateur to want 
better shots than his sometimes limited experience and 
equipment will provide. In this instance, my client 
wanted better interior shots than he had been able to 
get using his flash attachment. Soon the deal grew to 
include outside scenes, day and night. 


Part of my clients’ reasoning behind this extensive 
order was that this new home represented their last 
home-building fling, and they wanted it preserved for 
future enjoyment. In addition, they have many friends 
scattered about the country, and nothing compares with 
the enjoyment and fun of showing home pictures, 
particularly stereo slides, when visiting in far away 
places. These points are worth bringing up when 
soliciting this type of photographic business. 

Fortunately | had two 18” reflectors, the type | 
use for kitchen photography, and several smaller 
reflectors, all equipped with 3,200 K. lamps. (All 
interior shots were made at night to eliminate any 
mixing of light conditions.) Multiple flash would have 
been too expensive because stereo, 4x5 color and 
black and white shots, using a view camera and wide 
angle lens, were to be made of each scene. Also, 
several shots at varying exposures were required of 
each set-up. Reflector lights provided an even, easy 
to read, economical illumination. 

There was the inevitable tangle of light cord 
extensions running about the house, but | consider 
myself lucky in that only one fuse blew out during 
the entire shooting. The family were away at that 
time so | resorted to multiple flash until they returned 
and replaced the fuse. 

The husband and wife posed in most of the 
scenes, thereby adding life to each room setting. From 
the posterity angle, this added considerable value and 
interest to the pictures. Two exterior night shots, 
showing the effective lighting arrangements used to 
display the home, were made in black and white. 
During the day, at my leisure when the sunlight was 
best, | made several outdoor shots of the front and 
back of the home, in stereo, 4x5 color and black and 
white. 

The shooting technique, lighting, etc., are super- 
fluous in a magazine of this nature, so I'll pass on to 
the next point of interest, my charge for this assign- 


“ment. 


I'm aware that many professionals wouldn’t con- 
sider doing the job at my figure. No two photographers 
use the same yardstick for measuring the worth of 
their art. Be that as it may, | figured one stereo shot, 
an 8x10 matte finish black and white print, and a 





Don’t Follow the Sun ; 





SUN PROOFS In Your Own 
Studio In Only 3 MINUTES 


Cabinets may be stacked to conserve space. 
Complete with tubes, ready to operate. 
PRICE ONLY 


IMMEDIATE DELIVERY 69 50 
« 
Pod. 


GET ON OUR MAILING LIST 


Send for our Pink Sheet, a monthly bulletin of 
ever 200 new and used bargains. Write Dept. P 


GARDEN & WILLIAMS 


3266 W. PICO BLVD., LOS ANGELES 19, CALIFORNIA 


MELA 











Costs 3 / 


@ TAMCO Silver Collectors constantly re- 
move harmful silver from your fixing bath 
— prolonging life of chemicals — keeping 
standard hypo or ‘‘fast-fix’’ fresh and fast 
working 1/3 longer! 

















TAMCO units reclaim up to $1.50 per 
gallon in silver which we buy from youl 


Size *‘A‘’‘ TAMCO Collectors for print 
tray or portrait tank: $5.00 Postpaid 
Replacement units furnished FREE of 
charge each time. 









WRITE 
TODAY 


FOR FULL SILVER COLLECTORS 
a 





DETAILS! 


STATES SMELTING & REFINING CO. 
615 VICTORY ST. @ LIMA, OHIO 








Write for prices or send film 
7273 Santa Monica Boulevard 
LABORATORY Dept. D, Hollywood 46, California 
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SECOND 
DRY MOUNTING CLOTH 





@ NO SPECIAL EQUIPMENT 
@ NO MESS TO CLEAN UP 
@ NO DRYING PERIOD 


Chartex Dry Mounting Cloth will protect your photo- 
graphs, reinforce them against tearing, will not dry 
out or become brittle. Chartex backed prints do not 
buckle or curl — they stay flat! 


And so easy to apply! In 10 seconds you can cloth back 
any photograph. Use an ordinary iron, dry mounting 
press or your print drying machine. Designed to 
give best results with Fotoflat Mounting Presses. 


Chartex backed photographs are worth more money 

. they bring in extra profit for you. Available in 
sheets and rolls up to 42” wide to fit any job. Write 
for free 8 x 10 inch sample sheets. 


BA 


INCORPORATED 
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This month’s cover illustration shows the lounge 
at the Ohio State University Student Union in 
Columbus, Ohio, and is one of a group of Ohio 
State University taken by Richard E. 
Snide, sophomore at the University and also an 
employee of that city’s Camera Shop. It is one 
of several color shots that illustrated a four-page 
color insert for Institutions Magazine which ap- 
peared in Advertising Age. Mr. Snide made the 
an Ektachrome Type B transparency, 
with a 4x5 Linhof Technika camera and writes 
us: “As multiple flash was impossible in almost 
every room, all shots in the group were taken 
by drawing the basic exposure from the exist- 
ing light and then ‘painting in’ additional light 
as necessary with a #2 photoflood. The light- 
ing in this lounge was fairly even except for 
very dense shadows under the furniture which 


interiors 


original, 


would have been too obvious in the foreground, 
not to mention the fireplace which would have 
been rendered solid black. All these areas were 
swept with the photoflood a prefigured number 
of times so that the remaining contrast would 
be unobjectionable. The correction filters used 
were the ones recommended for the particular 
batch of film and no record was kept.’’ Unfor- 
tunately it was necessary to trim nearly %” 
from the right side of the plates to fit our space 
which has eliminated all of the amply illuminat- 


ed fireplace interior. 


4x5 color transparency of each interior room scene for 
$17.50. There were eight room scenes, sometimes two 
to a room. Exterior black and white shots were $5.00 


each. Daytime shooting included 4x5 color at $5.00 
per, black and white at $3.50, and stereo shots for 
$1.50 each. 


The interior scenes were taken on two successive 
evenings. Some of this extra time was caused by the 
While 


shoot- 


grandchildren being brought into the program. 


they all cooperated splendidly, arranging and 
ing three youngsters for under hot, 
bright lights isn’t the quickest proposition. The daylight 


shots taken around 


long exposures 


were noontime and took about 
one hour to complete. 

My 4x5 Ektachrome film was processed locally with 
all stereo mounting done by Kodak. 
stereo color film which 


purchase price. 


| use their 35mm 
includes this service in the 
The Parkway Galleries, in 
made all 5x7 color prints. The latter price was added 
to the order. | also found Kodak’s Medalist paper, 


G-2 and G-3, convenient for printing the black and 


Chicago, 


white photographs. 
In this instance the customer provided the albums 


and — of special interest to professionals —- numerous 
duplicates of the black and white and color prints 
were ordered. The extra stereo shots, those made 








The lens that brings New Life to pictures 


Most professional photographers are artists. Like a Rembrandt 
they start with an idea a picture they want to capture. The painter 
uses color pigments, paint brush and canvas. The camera 
artist works with lights, film and his finest lens. To achieve 
masterpiece results, there is no finer lens than a Raptar 

the lens that will satisfy the most critical artist 


Wollensak Optical Co., Rochester, N.Y 
feo) My ty. 4 


THE BETTER CAMERA HAS A WOLLENSAK 
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PRINTS LIE FLAT, 


AVE 
TAY FLAT, H 
PASTING FLEXIBILITY | 
ere'’s no need for a print 
Prints drop from 
and lie pancake 
per mois- 





try BFi No 20. Th 
weights or presses. 
n or drying drum 
y flat. What's more, proper — 
both emulsion and paper is e 

d controlled. Prints stay pliable, 
d crazing even after 
dealer for BFi 


Yes, 
straightener, We 
the ferrotype ft! 
flat—permanentl 
ture content in 
inaly balanced an 
ri to free from cracks - hee 
years of use or storage. As . ot 
No. 20. Available in quarts and 9 


eee 


Better try 
e 
BFi No. 30, too... 









true-color toning easy. 


BROWN-FORMAN 
pueepuscgvares 
LOUISVILLE 1 


KENTUCKY 
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Quickly neutralizes hypo remaining 
in prints and negatives. Saves up to 
80°%/, in time and water. Prevents dis- 
coloration and fading. Makes even, 





above and below the meter readings in situations 
where | was in doubt, were donated by me, and for 
them the customer was grateful. Some photographers 
would rather throw the extras away than do that, but 
| feel that professionals, as businessmen, need to build 
customer goodwill, and, where the order justifies it, 
this is an appreciated, inexpensive way. 

As outlined above, the only darkroom work 
required involved the black and white negatives and 
prints. Shooting time and cost of materials were the 
principal items of expense to me. Home photography, 
within quick driving distance, must not be priced out 
of the picture. Once the idea takes hold among various 
social groups, the demand for this service will spread. 
Work out a flexible package deal arrangement, include 
whatever you feel the trade will want, and the idea 
will mushroom to your advantage. 


Book Reviews 








We will gladly order and have sent direct to 
you postpaid, any photographic book. Just 
send us your check, made payable to Charles 
Abel Incorporated. 











BB OTHE ROLLEI MANUAL, by Alec Pearlman. 6%4x8%, 384 
pages, 240 text illustrations. Cloth, $7.50 postpaid. American 
Agents: Rayelle. 

So many works have already been published about the Rollei 
cameras, of which nearly a million are in use today, that any 
new one would seem redundant if not unnecessary Yet the 
Rolleiflex and Rolleicord are cameras of such wide application 
that it appears there is always something new to say about 
them and, naturally, what applies to any twin lens reflex 
applies to a considerable extent to all others. Certainly this 
book is not a ‘‘manual’’ in the sense that the term is under 
stood in this country. We think of a manual as a small book, 
usually with paper or flexible covers, easily carried in a 
pocket for quick reference. Any attempt to do this with Mr 
Pearlman’s offering would either rip the pocket out (and it 
would have to be an overcoat pocket at that) or result in a 
severe case of round shoulders. This book is one for the 
Rollei owner to read, study and then place in his personal 
reference library, first as a complete guide to the use of the 
Rolleis and secondly as a worth while text on twin lens 
photography in all its branches. And .. . it’s a lot of book! 


BB PHOTOGRAMS OF THE YEAR 1954. 7'/2x10, 128 pages, 96 
plates in gravure. Cloth, $3.00 postpaid. American Agents 
Variety Books. 

This, the 59th consecutive volume, presents as always a careful 
selection of pictorial work from the world’s leading salons 
during the past year, as well as 16 plates representing leaders 
in pictorial photography of earlier years, these chosen from 
prints in the permanent collection of the Royal Photographic 
Society. There is a critical commentary of the illustrations by 
R. H. Mason, F.R.P.S., an introduction by F. Dudley Johnston, 
Hon.F.R.P.S., and a resume of the work of the year by R.P.S 
President Bertram Sinkinson, F.R.P.S., plus additional material 
The reproductions are beautifully done. A book well worth 
having for those who want to study truly fine photography 


HB REVERE ‘'33’’ STEREO CAMERA GUIDE, by Dr. Kenneth S$ 
Tydings. 47%/ex7%/s4, 124 pages, numerous text illustrations 
Paper, $1.95 postpaid. Publisher: Greenberg 

One more in the rapidly growing series of camera guides by 
prolific Dr. Tydings though, because of the considerable 
variance between stereo and conventional camera work, quite 
different from those which have gone before. Once again he 














Where there are many subjects to cover 
and problems of high contrast, difficult 
foregrounds, too dark backgrounds, 
and confusing shadows, try “bouncing” 
G-E Flash. 

You’ll find that, even traveling that extra 
distance, General Electric Photoflash 
still has the great punch of light you 
need to capture every subtle detail. 
For G-E Flash, of all flashbulbs, is the 
thoroughly dependable “packaged light” 
so necessary for many outside-the- 
studio shots. 

Try it, use it creatively, the next chance 
you get! 


Remember, there's a G-E lamp for 





Flashed by Myrton S. Reed, Worcester, Mass. 


For outstanding group portraits... 
"Bounce 


G-E FLASH 





You'll like G-E Midgets in the Landy new 12-8-4 Pack 


every photographic purpose 
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Your Transparencies 
Can Be Profitable 


when used for 


: ae 


NATURAL COLOR 


POST CARDS 


®@ Uniformly Highest Quality 

@ Lower Prices 

® Quicker Deliveries 

®@ Higher Commissions 

®@ Genuine 12 Pt. Kromekote Used 


® Rounded Corners If Desired 
(10c per M) 


® Your Studio Name On Cards 





12,500 Cards... $162.50 
Your Profit... $55.00 











Choice Distributorships 
Still Available 


SEND FOR COMPLETE PRICE LIST 
AND SALES KIT 


CE n— 


PRESS 'N Ce 


Originators of the Natural Color Post Card 
and Leaders in This Field Since 1932 


Route 303A 
West Nyack, N. Y. 
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has changed — not his ideas about lighting but his method 
or formula for describing them — so that he now speaks of 
““clock-circle’’ lighting. As has been the case with several 
previous books in this series we could wish that both the 
halftones and their printing could have been better. On the 
whole, however, it's a valuable and helpful book much of 
which of course applies to stereo work with any camera. 


WB FILM AND THE DIRECTOR, by Don Livingston. 5%x8/2, 209 
pages, text illustrations and drawings. Cloth, $4.50 postpaid. 
Publisher: MacMillan. 

Nowadays, when so many motion picture films are made speci- 
fically for television use and as a result more firms and 
individuals are constantly entering, or at least considering, that 
field, there should be much more demand for a book like this 
than there would have been a few years ago. Nearly everyone 
who watches TV thinks he could do as good, if not better, 
than what he sees on the tube, yet few appreciate what is 
involved in writing, producing and directing movies and doing 
so while keeping within a required budget. That's the purpose 
of this book — and it’s easy to read, besides. 


HB YOUR SIMPLE FLASH CAMERA — HOW TO USE IT, by 
Howard Luray. 5%ex8'/2, 96 pages, 138 text illustrations. Paper, 
$1.75 postpaid. Publisher: Camera Craft. 

We don‘t know just which appeal to us more in this book, 
the well chosen and excellently printed illustrations with the 
unusual typographical treatment of their legends, or the text 
itself which, though highly readable and hard to put down 
once you start the book, is chock full of practical information 
and advice. For that matter we don‘t know Mr. Luray either, 
which is our loss because he certainly knows his stuff. To our 
many readers who carry amateur supplies we recommend this 
book which, at the price, needs only to be picked up and 
glanced at to assure a quick sale — or we don’t know our 
amateur:. 


MB 35MM PHOTOGRAPHY, by Jacob Deschin. 6%ex9%, 192 
pages, 115 illustrations by 55 different photographers. Cloth, 
$5.00 postpaid. Publisher: Camera Craft. 

Not long ago, reviewing another Deschin book, we commented 
on his many photographic activities and wondered how he 
found time to write books in addition. And now here’s 
another — his llth! As always it bears the mark of the 
careful, thorough approach that he devotes to every topic he 
tackles. This is not for the mere snapshooter but for the 
serious worker who will find it helpful regardless of how 
many other books and manuals he has already read on the 
subject 





The “gossip column" of professional photog- 
raphy. Who's who, what's happening, where, 
when, why and how. Send your news items, 
clippings or whatever, about yourself or others, 
We pay 50c for each item we can use, unless 
it's publicity for yourself! 











Wi An announcement from Edward A. Springer, president 
of the Wollensak Optical Co., Rochester, N. Y., tells us 
that the first step in a kalf million dollar expansion 
program is already under way. This will mean a new 
four story glass and brick building to be constructed 
on the front and side of the present main building. 
Wollensak, since last June a_ subsidiary of Revere 
Camera Co. of Chicago and long one of America’s 
leading makers of photographic lenses, is literally 
“bursting at the seams” with 1,200 employees and 
sales this year 40% over last year. 
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IF you scorn a thin silver dime, remember . . . 


— 





of them make a dollar. A lot of photographers who + 


think they have money-sense are letting dimes slip 





through their fingers every day they don’t sell 


Hollistonized prints. Dimes that add up to dollars. 2 





Holliston Photo-Cloth stays with the print — it < 


is a part of the print. Comes in standard sheet sizes, 





also forty yard rolls, adhesive one or both sides. So 


simple to apply anyone in your studio can do it. 


THE HOLLISTON MILLS, INC."98"2°° Qe 


NEW YORK ° PHILADELPHIA ° CHICAGO 
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MASTER MOUNTINGS 


TIFFANY EASEL 
One of many distinctive designs 


in a wide range of albums, easels 


and folders that are the ultimate 
in artistry. Yet CHILCOTE pro- 
ducts cost no more than ordinary 
mounts. Why not use the best? 


Model No. 72G 


Metal and wood frames styled for 
instant appeal. Highly saleable. Su- 
perior construction and intriguing 
finishes make CROWN FRAMES 
customers’ preference. Competitively 
priced, too. 

Ask your Chilcote 

representative 

or write us directly. 






ee 
THE CHILCOTE CO. 


2140 Superior Ave. * Cleveland 14, Ohio 
(Subsidiary Compony) THE CROWN FRAME CO. FENNVILLE, MICH. 













in degrees ranging 
the very soft to the 


hard, 7B to 10H. The hard 
degrees can be sharpened to 
a needle point. Expert 
Retouchers insist on CASTELL— 
world’s finest Retouching 
Leads. Handy tubes of 6 and 
12. Ask your Photo Supply 


Store to order them. 


(Eases 
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Use Imported CASTELL 
graphite-saturated Retouching 
Leads, extra strong and pure, 


from 
extremely 


CASTELL 





















Oscar W. Smith, Sr., photographer in Columbus, Ind., 
from 1916 until he retired in 1950, died on the after- 
noon of November 16 at the age of 83. A life member 
of the Indiana Association of Photographers, he had 
been active for many years in photographic affairs. 
We knew him well because he served as president of 
the old O-M-I International Photographers’ Association 
back in the late 1920’s and early 1930's when we 
raised that organization from the dead and in five 
years built it up to where it held the largest conven- 
tions of any photographic association in the country 
including the P. A. of A. which was, at that time, in 
one of its perennial slumps. 


MH Raymond L. Walsh, who retired from the photo 
graphic staff of the Binghamton (N. Y.) Press in 1951 
after 42 years with the paper, died on December | at 
the age of 68. 


M@ The latter part of 1953 saw several important 
changes among the manufacturers. Revere Camera 
bought Wollensak Optical, Bell & Howell bought Three 
Dimension; now we learn that the oldest manufacturer 
of professional cameras and lenses in the country 
has a new owner. We refer to the Gundlach Manu- 
facturing Corp., of Fairport and Rochester, N. Y., best 
known to professionals for its various Korona cameras 
and tripods and Turner-Reich lenses. 

The firm was founded in 1877 by E. Gundlach, 
who had established the microscope department of the 
Bausch & Lomb Optical Co., Rochester, in 1875. In 
1884 he merged with the Manhattan Optical Co., and 
the firm was known for many years as the Gundlach- 
Manhattan Optical Co. Later it fell into difficulties and 
in 1930 was purchased by Albert von Wiegen, also 
of Rochester, who became president and changed the 
name to Gundlach Manufacturing, moving at the same 
time from Rochester to Fairport. 


Albert Drucker, 
new owner of The 
Gundlach Manu- 
facturing Com- 
pany. 





Now Mr. von Wiegen has retired and the new 
owner is Albert Drucker, inventor and engineer of 
Chicago, Ill., and for the past 22 years secretary and 
chief engineer of Burke & James, Inc., of that city. 
Born in Chicago in 1897, Mr. Drucker attended public 
schools there and then went to Technical High School 
in New York City where his father and _ brothers 
operated the well known commercial studio of Drucker 
& Company, still in existence today as the Drucker- 

















7 
at mgeaalaahae eanaeee are a . 


color service to the trade 


3 Sold Only Through 
Leading Professional Photographers 





CCA Hi-Fidelity Color Prints are the very best in 

single print quality. They provide most critical color reproduction 
requirements and supply high quality exhibition 

and display values so necessary for acceptance. 


. CCA Commercial Color Prints bring high quality to 


Hi-Fidelity Color Prints 





short quantity color reproductions. Lower prices possible because 
» Commercial Color Prints of exclusive manufacturing techniques perfected by C C A. 
Duplicate Transparencies 
CCA Dupl T i full ked, col rect 
Display Transparencies ew : P we uty mas . , color corrected 
facsimile reproductions. They satisfy critically minded 


lithographers and engravers. Sizes up to and including 8 x 10 


Write Us for Details 


used for display work where highest quality natural color 


5 CCA Display Transparencies are high quality color reproductions 
is a must. May be made in sizes up to and including 40 x 60. 


photographic 
COLOR CORPORATION OF AMERICA 


laboratories 
P.O. Box 546 * 610 South Armenia Ave. * Tampa 9, Florida * Telephone 8-3816 


HOW OLD IS THE LENS YOU ARE NOW USING? 


STEP UP THE QUALITY 
OF YOUR NEGATIVES... 


Thy: 
GOERZG::) ARTAR 


COLOR-SHARP LENS 


This new GOERZ ARTAR is made 

with bettér glass and closer tolerances. 

Its range of 16 different focal lengths from 

4" to 70” makes your camera more versatile. 
Check the age of your old lens and see if it shouldn't 


be replaced with this gem of the Photographic Industry. 


(.P. GOERZ AMERICAN OPTICAL COMPANY 


Office and Factory 
317 EAST 34th STREET, NEW YORK 16, N. ie 
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HAVE YOU A 
BLUE RIBBON 


PHOTOGRAPH? 


IN EVERY ISSUE we publish one or more excep- 
tionally good photographs by our readers. 

THE BEST IS featured like the Blue Ribbon Photo 
graph in this issue so that, if he wishes, the 
maker may secure added local publicity by dis- 
playing the original and the Blue Ribbon repro- 
duction in his show window or case. 


WE PAY $25.00 cash for each photograph selected 
and $10.00 cash each for any Honorable Men- 
tions the judges, in their discretion, may award. 
Winning photographs are returned and the 
makers retain all other rights to their use or 
future sale. 


THESE SIMPLE RULES must be followed: 


1. Any reader of THE PROFESSIONAL PHOTO- 
GRAPHER may compete. 

2. No one may submit more than three photo- 
graphs in any one Contest. 

3. Entries must not have been published or 
exhibited before. 

4. Entries must be monochrome (black-and-white 
or toned), 8x12 or larger, unmounted and 
mailed flat. Please use photomailers. Do 
not tape down or paste flaps. Do not use 
adhesive tape inside photomailers. 

5. Any subject is eligible: portraiture, commer- 
cial, fashion, illustration or whatever. 

. Entrant’s full name and address must appear 
on back of each photograph. 

. Blue Ribbon winners may not compete again 


a 


N 


for 12 months; Honorable Mention winners | 


are urged to try again. 

8. Address all entries to: Blue Ribbon Contest, 
THE PROFESSIONAL PHOTOGRAPHER, 519 
Caxton Bldg., Cleveland 15, Ohio. 


THIRTEENTH CONTEST 
CLOSING DATE is March 15, 1954 


FROM ENTRIES RECEIVED between December 
16, 1953, and March 15, 1954 the judges will 
select Blue Ribbon Photographs for May, June 
and July. 


ALL NON-WINNING entries are returned as soon 
as contest has been judged; winning photographs 
as soon as halftones have been made for each 
month; checks are mailed immediately following 
the judging. 


LET’S HAVE YOUR ENTRY 
—NOwW! 
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Hilbert Co., owned by E. E. Hilbert, the three Drucker 
brothers — George, Sam and Albert — having long 
before moved to Chicago where their big house of 
Burke & James, Inc., has since become one of the 
nation’s largest photographic distributing and manu- 
facturing concerns. 

As for the future of Gundlach, Mr. Drucker says 
he plans extensive reorganization and modernization 
to commence early this year. While present staff and 
plant facilities will be maintained there will be, under 
the parent company of Gundlach Manufacturing, four 
separate operating divisions: Korona Camera Works, 
Turner-Reich Lens Co., Radar Optical Co., and Gund- 
lach Photo-Instrumentation Co. It appears that under 
Mr. Drucker’s management it should not be too long 
before the Gundlach name returns to the once impor- 
tant status it enjoyed in the field of photographic 
manufacturing. 


@ The “All-European” issue of Holiday magazine was 
something of an exception among modern day maga 
zines of national scope, due to the fact that all photo- 
graphs used to illustrate the editorial pages were the 
work of one man: Henri Cartier-Bresson, internationally 
known magazine photographer. Last spring the editors 
of Holiday sent Cartier-Bresson on a 100 day tour of 
Europe, covering 10 countries in all, for the sole 
purpose of making photographs to_ illustrate this 
January number. No separate credit lines were needed 
because an introductory article told about it 


Wl The considerable recent publicity devoted to greater 
safety for drivers and passengers in automobiles has 
registered with the Chicago (Ill.) Tribune, which has 
installed safety belts, of the same type used in air- 
planes, in the cars of all its staff photegraphers. 


HM jacob G. Magin, who started with the Wollensak 
Optical Company of Rochester, N. Y., in 1905 and 
retired as board chairman in May, 1953, when the 
firm was purchased by the Revere Camera Company, 
died on December 1 in his Rochester home. Aged 67, 
he had been ill for several months. 


M@ The 7th National Print Show of the Commercial & 
Press Photographers’ Association of Canada will open 
in mid May in Toronto, Ont. with a total of 23 awards 
open to Canadian professionals, 11 new classes and 
awards having been added to those formerly included. 
The closing date is March 29. After the Toronto open- 
ing the show will tour Canada from one end to the 
other. For entry forms write John Boyd, Director Print 
Show Committee, 42 Princeton Road, Toronto 18. 


HM Photographers throughout Kansas, Oklahoma and 
Texas will regret to learn that Fred P. Flake died on 
December 6 at a rest home in South Bay near his 
residence in Manhattan Beach, Calif. Fred, who was 
78, had represented the Gross Photo Supply Company 
of Toledo, Ohio, in that territory for nearly a quarter 
of a century and, like so many of the traveling men, 
was always on the lookout for items of interest to 
the readers of this column 


















For the fourth straight year, the famous Winona School 
chooses Adams Retouching Machines for its classes. Above 
Mr. Al Rippe, well-known photographer of Watertown, Wisc., 
instructs a Winona class in the use of the Adams Machine. 
Thousands of enthusiastic owners have turned retouch- 
ing losses to profits—and so can you! Investigate the 
Adams Retouching Machine today! Write for free 
folder. 


Adams Retouching Machine Co. D..ver csc. 











PRESENTATION 

















JOHN BYRNES C6O., inc. 





Miss Van Delinda, well known Advertising 
FOR executive says, “it’s a beautiful way to present 
your portraits or proofs’’. Proper presentation 

will give you added prestige and increase your 
PHOTOGRAPHERS sales. These smartly styled, DISPLAY PORT- 
FOLIOS, have space for six to twelve portraits 
or proofs. Available for dry mounting or slotted 
for inserting portraits. Write for sizes and prices. 





i let7\) 27 your shop capacity. ..do a better retouching job... 
Tift ADAMS RETOUCHING MACHINE 


For faster, smoother, better re- 
touching, the Adams Retouch- 
ing Machine is the answer. 
You can increase the retouch- 
ing capacity of your shop up 
to double in just a few days— 
and give better service on 
your prints. 
Here are some of the features that 
make the Adams Retouching Machine 
a profit-maker everywhere it is used 
© Fastest, smoothest retouching 
or etching, even for beginners 
® Oscillation confined to nega- 
tive carrier only 
@®No diffusion necessary on 
enlargements 
® Smooth, horizontal movement 
—no stipple 
Order 2 oz. bottle of the new Adams 
Retouching Fluid with non-spill dis- 
penser top...$1.25 postpaid any- 
where in U. S. 


ADAMS MAGIC-CROPPER 
4x5 or 5x7 proportions 
each $4.95, postpoid, cash with order 








33 LYMAN STREET SPRINGFIELD,-. MASS. 
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CHlPPAMa(lea 


¢ CONSERVES 
MAILING WEIGHT 


AND COSTS 
® SAVES 
PACKAGING TIME 
AND COSTS 


Rigid, heavy corrugated construction 
ASSURES SAFE DELIVERY OF . «+ 

* Photographs 

* Artwork 

* Drawings 

* Photostats 

* Presentations 

Available in a wide choice of 

stock sizes. 

Write for samples and prices. 

2 

PAPER PRODUCTS CO., INC. 
Manufacturers 


2425 S. Rockwell St., Chicago 8, Ill. 





COLOR POST CARDS 


Ei sl-Jae] Mm daclii miele AeltH 


When you sell a color transparenc \ 
shot.to a Hotel, Motel 


Resort, Kes- 


taurant or Manufacturer, sell a sup-° 


ply of color postcards along with it 
We'll print the color cards for you 


o) a 'ZOLED CLERIC) ORL aD 


e Color proof before printing 
e Superb quality 
e Good delivery 


Send for Price List and Samples 


JAMES J. GILLICK & CO. 


2061 Center Street 
Berkeley, California 


24 


Professional 
Photographer 
February - 1954 





| 








@ Some time ago we mentioned that the Professional 
Photographers’ Association of California was working 
on a 1953 cooperative outdoor advertising plan to 


push photographs as Christmas gifts throughout the 


state. Now, from a release just received from the 
Foster & Kleiser Company of San Francisco, whose 
boards cover that state from one end to the other, 


we learn that the plan was put into effect and was 
so successful that it will probably be repeated this 
year. However Foster & Kleiser claim that “this marks 
the first time an association of 
graphers used 


professional photo 
have outdoor 


promote their 


poster 
services” and to that 


advertising to 
we must take 
exception. We do not think it has been done before 
by a state organization but we well 
similar 


remember a 
campaign, covering greater Cleveland, Ohio, 
sponsored by the of the Portrait Photo- 
graphers Society of Cleveland (we forget now whether 
we were secretary or president at the time) between 
25 and 30 years ago 


members 


@ The Exakta Camera Company plans to publish an 
Exakta Annual this year, to contain a collection of the 
finest color and monochrome photographs taken with 
any type of Exakta technical 
articles on Exakta photography and technique and 
special material that can be of help to Exakta users. 
All Exakta owners are invited to contribute and will 
be paid for any material used. For information write 
to George Berkowitz, 25 Jones St., New York 14, N. Y. 


camera, and general 


@ A museum of photography has been established by 
the San Francisco (Calif.) Examiner at the California 
Academy of Sciences in that city’s Golden Gate Park. 
In addition to showing a permanent display of photo- 
graphic equipment, tracing photograph’s history from 
Daguerre to today, there will exhibits 
of photographs by leading professionals and pictorial- 
ists. We are led to wonder if 
such exhibits or 


be occasional 


there are any other 
available to the public 
the one at George Eastman 
House in Rochester, N. Y., which is the most complete 
and comprehensive in the 
American 


collections 
aside from, of course, 
country, and that of the 
Museum of Philadelphia, 
Pa., which is also installed in its own building. 


Photography in 


@ Albert Willard, 61, who retired in 1950 after 28 
years on the photographic staff of the New York 
(N. Y.) Daily News, died in hospital in Hollis, N. Y., 
on the night of December 10. His home was in Queens 
Village, another of New York’s many suburbs 


@ When we read in the paper about the death of 
Anthony Strojny on November 23 it was quite a blow 


because smiling Tony, despite a shock of light gray 


hair, looked much younger than his 56 years. He came 
here from Poland as a young man and, in 1930, 
established his Fleet Avenue Studio in the heart of 
Cleveland’s large Polish-American section. With the 


help of his wife Victoria, who survives him and who 
herself had photography and art, 
they built up one of the city’s most flourishing wedding 
businesses. 


taken courses in 


(Turn to Page 56) 
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Pe bee” WORTH WAITING FOR! 
€ L Yes, sir! Here they are. The NEW 
| Little Giant Speed Backlight and 
| the Little Giant Speedspot or Boom 


| Speedspot 


( ) : % Both units fired with self-contained 100 or 200 


watt-second power supplies. 





i % Hi-Lo switches for intensity control. 
% Triggered from camera or foto-eye. 
%& Both units equipped with flash-indicator lights. 










. The Photogenic Machine Co. >? - 
¥ Youngstown 1, Ohio 





INTRODUCING 





A NEW versatite 
| pt TE, 

FLEXIBLE WARM TONE 

PROJECTION PAPER 


with SPEED, ror tHE stuDIO 
AE AMOR SERN 
DEMANDING HIGH QUALITY 
PRODUCTION / 


FURNISHED IN MATTE, SEMI MATTE & SILK SURFACES 






Address your 
sample request 
to our New York Office 
stating surface desired. 
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The Editor's Commentary: 








There is probably no greater evil that besets the portrait branch of the 
professional photographic industry than the offering, through one form of 
advertising or another, of "free" photographs. Nothing is better calcul- 
lated to cheapen the whole idea of professional portraits in the mind of the 
public. The portrait photographer already has all the competition he can 
Stand from the assiduous amateur who neglects no opportunity to photograph 
his offspring, his family and his friends. His pictures, poor though they 
may be from the technical and compositional standpoints, at least have the 
virtues of likeness and cheapness, which the professional can only combat 
with the argument that what he offers is better in quality. It becomes very 
difficult to sell that idea to the public when itinerants and even estab- 
lished studios offer photographs "free" because, as the public unknowingly 
analyzes the situation, under such circumstances photographs as a whole 
must be very inexpensive to produce. How is the public to know? The suave 
itinerant may be far better dressed and may arrive ina car the local photo- 
grapher cannot even afford. The studio front of a high pressure outfit is 
likely to be far more imposing than that of a reputable, ethical photographer. 





For a long time the prohibition of the use of the word "free" in adver- 
tising, as applied by the Federal Trade Commission, was practically the only 
worth while weapon that could be used to combat this type of competition. 
Recently, however, the F. T. C. reconsidered, and as a result the ruling, 
quoted from its official release of December 7, reads as follows: "In con- 
nection with the sale, offering for sale, or distribution of industry prod- 
ucts, it is an unfair trade practice to use the word 'free,' or any other 
word or words of similar import, in advertisements or in other offers to the 
public, as descriptive of an article of merchandise, or service, which is 
not an unconditional gift, under the following circumstances: 


"(1) When all the conditions, obligations, or other prerequisites to the 
receipt and retention of the 'free' article or merchandise or service offer- 
ed are not clearly and conspicuously set forth at the outset so as to leave 
no reasonable probability that the terms of the offer will be misunderstood; 
and, regardless of such disclosure: 


"(2) When, with respect to any article of merchandise required to be pur- 
chased in order to obtain the 'free' article or service, the offer (a) in- 
creases the ordinary and usual price of such article of merchandise, or (b) 
reduces its quality, or (c) reduces the quantity or size thereof. 


"(Note: The disclosure required by SubSection (1) of this rule shall ap- 
pear in close conjunction with the word 'free' (or other word or words of 
Similar import) wherever such word first appears in each advertisement or 
offer. A disclosure in the form of a footnote, to which reference is made by 
use of an asterisk or other symbol placed next to the word 'free,' will not 
be regarded as compliance. )" 





Few people read advertisements or announcements carefully. The chief 
value of the word "Free" lies in being able to use it in large, conspicuous 
type. In other words, the F.1T.C. having reversed itself, we are right back 
where we started and the clause which was the main argument for having a set 
of trade practice rules to govern the activities of professional portrait 
photographers is worthless. 
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AS PHOTOGRAPHED FOR ‘'VOGUE 


ILLUSTRATION 









MILAN ITE 


HORST OF “VOGUE” 
By Harold Christopher 


THE SIGNATURE ‘‘HORST” under a photograph has the same unique standing among 
fashion photographers that the magazine Vogue occupies among fashion periodicals. 
His model and still life pictures, whether in black and white or color, bear the hall- 
mark of the personality of the photographer. Yet it is impossible to give specific 
reasons for recognizing his work such as the lighting, posing, composition or color 
harmony. None of these elements is constant in Horst’'s photography. The explana- 
tion may lie in a certain creative touch that characterizes each picture and frequently 
28 makes his pictures memorable as well as outstanding. 
You may recall a black and white photograph of a corset which appeared in 






AS PHOTOGRAPHED 
FOR ‘“‘VOGUE 
BY HORST 


ence? 




















Vogue before the war. The photograph 
won a prize; but more important than any 
award, it is remembered by admirers of 
fine photography in spite of the thousands 
of other corset photographs that have 
appeared since Horst’s was first published. 

This same enduring quality can be 
discerned in some of the covers for Vogue 
that were made by Horst. In one, the rela- 
tionship between the beach clad girl featured 
on the cover of the name the magazine was 
amusingly emphasized by having the letters 
V-O-G-U-E made up of tiny pictures of the 
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same girl in the same outfit. 


The photographer who was responsible 
for this lovely series of photographs of a 


beautiful girl has an equally imposing repu 
tation for other types of photography that 


Horst 
life studies of fashions 


be unrelated to fashions. 
does excellent still 


appear to 


and accessories and he also does penetrating 
character portraiture. His portraits of men 
have a dramatic virility that doesn’t resemble 
fashion photographs even a little bit — yet 
the portraits are as well suited to the Vogue 
tradition as lighted 


the delicately fashion 








BY HORST 





pictures by the same man. 
One good reason for Horst's versatility 


is his rounded personality. Horst likes 


fashions still lifes portraiture 

and, when he is traveling for pleasure, he 
likes to take pictures of his travels. This 
enthusiasm for photography as a hobby may 





HORST. REPRINTED FROM ‘“*VOGUE.'' COPYRIGHT 1946, THE CONDE NAST PUBLICATIONS INC. 


explain his success and account at least in 
part for his versatility. 

Horst’'s fashion photographs are not 
made in the Vogue Studios at 480 Lexington 
Avenue. At least Horst has not photographed 
there for a couple of years. He has a pent- 
house on the top of an apartment building 














overlooking the East River in New York. The white walled studio is almost incredible. Even 
studio has terraces on two sides and huge late in the afternoon Horst can take still life 
windows on two walls. The light that this photographs without artificial lighting assist- 
expanse of glass gives the high ceilinged, ance. The unadulterated daylight achieves 
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a delicacy in skin coloring that is unsurpassed. 
Yet Horst doesn’t confine himself to this type 
of lighting at all. He cheerfully and skillfully 
mixes daylight with incandescent, floods with 
spotlights. His lighting systems are as varied 
as his specialties, and his specialties are 
almost as varied as the fashions he does for 
Vogue. 


The simplicity of his lighting equipment 
cannot be over emphasized. In that entire 
sunny studio there are exactly eight lights. 
Four of the lights are spots, three of them 
seven hundred and fifty watts and one two 
thousand. The rest of the artificial lighting 
consists of four Johnson Ventlites each with 
thousand-watt lamps. So far Horst hasn’t 
worked with speedlight but that does not 
mean that he won’t before long. He pre- 
serves the same flexibility in his technique 
as in his subject matter. 


The studio has a skylight in its extremely 








high ceiling but this overhead illumination 
has little value because of its position at the 
opposite end of the room from the windows 
that furnish the major light. The stripped 
simplicity of the studio is not accidental. 
Horst is constantly eliminating props and 
other things to keep his working space 
uncluttered. The walls are white and there's 
a charcoal mural on one wall. 


Only two cameras are visible, a large 
old eight by ten view on a portrait type 
stand and a new four by five metal Graphic. 
The Rolleiflex that is equally popular with 
Horst is not in sight. The studio is also 
distinguished by screens that can change the 
space around whenever that seems desirable. 
These screens can act as room dividers or 
can support paper reflecting surfaces or 
backgrounds. One screen holds several 
lengths of fabrics which are used as back- 
grounds. The drapes of brilliantly colored, 
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patterned cloth and sheer material in delicate 
pastels are a decorative accessory as well as 
utilitarian props. 

Horst is as catholic in his tastes in 
cameras as in lighting. He uses large size 
cameras and films for subjects where he 
wants to show every detail. For other types 
of photographs he prefers a Rolleiflex. In 
Horst’s opinion, an object that is close to 
the lens of a Rolleiflex suffers from lack of 
sharpness. In particular assignments where 
he wants something less than exact detail in 
a closeup he sometimes chooses the Rollei- 
flex deliberately to achieve that effect. But 
when he wants perfection in texture and 
linear clarity he uses a larger camera. 

Just as there is no typical Horst lighting 
or camera, there is no typical way of carrying 
out an assignment. If he is asked to furnish 
ideas for a cover or illustration, he may draw 
up some sketches. Just as often, however, 
he works without any preconceived notion of 
how the picture should look. He then watches 
it develop in the ground glass. He may talk 
over the picture with an editor if the clothing 


has been sent to him to study. Or he may 
even go on location as far as Sun Valley 
Idaho to take fashion shots. But sometimes 
the picture is needed in such a hurry that he 
books the model and picks the accessories 
almost as soon as the garments arrive at the 
studio. He almost always selects the model 
himself because compatibility between photo- 
grapher and model is essential for a success- 
ful fashion sitting. Horst always shops for 
his own backgrounds and most of them are 
comparatively simple. 

The models that he chooses are the 
usual “high fashion,’’ Vogue type but Horst 
manages to get a distinctive look even from 
these famous faces. For one thing he insists 
on a street makeup rather than the mask- 
like pancake that professional photographers’ 
models so often use. He has the model accent 
her eyes and lips but otherwise she looks as 
any well groomed girl does on the street in 
the daytime. This scrubbed appearance 
harmonizes with the clean near-Japanese 
simplicity of Horst’s pictures and studios. 


Until he sees the model in the clothing 


THE CONDE NAST PUBLICATIONS INC. 
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supplied by Vogue he doesn’t decide finally 
He often starts 
out with the Rolleiflex even when he is almost 
large camera will do 


which camera he will use. 


certain that only a 





justice to the garment. The reason he begins 
with the Rolleiflex under these circumstances 
is that the small camera with its short interval 
between exposures seems to get the subject 
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loosened up and in the right mood. Then he — successfully with portraits. Preliminary shoot 
can switch to the view camera after the’ ing with a Rolleiflex relaxes the sitter. Once 


relaxing process has worked. this has been accomplished, the subject does 
This same procedure has worked just as Turn to page 58) 
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DATA: 


THE MAIN source light for this portrait was at the 
left, with the fill-in near the camera. A spot at left 
rear was directed on the hair and a reflector was 
used at the right to illuminate the shadows. A fourth 
light at the right rear was thrown on the background 
to provide separation. The exposure was 1/5th second 
at F/16 on Super Panchro Press Type B film, the 
negative being developed for three minutes in DK-50. 
Reproduction is from a projection on Indiatone Brilliant, 
developed for two minutes in D-52, one to two. 


CRITICISM: 


THIS IS a very interesting portrait, but the trouble 
with most of us when we get a subject like this is 
that we say to ourselves: make a 
beautiful portrait of him.” Whereupon the first thing 
we do is to shoot a spotlight on the hair which 


proceeds to spoil everything we try to do thereafter. 


“Anyone can 


‘ 


This, we feel safe in assuming, is a character 
subject would call for 
just that. Your critic would like to suggest a few 
changes in the lighting and posing which we think 


study and certainly such a 


could make this a prize winning portrait. The subject 
has a great deal of character in his face but tilting 
the head has resulted in an effect of weakness. By 
tipping his head the other way much more strength 
would be indicated while at the same time the now 
flabby jaw line and the bit of the right ear — both 
of which add nothing to the composition — would 
be eliminated. 


The lighting, while very well feathered, has left 
shadow pockets in the eyes, sufficient proof to the 
viewer that the main source light was too high. Had 
the head been tipped as suggested, with the main 
source light left in the same position but lowered 
about six inches, a really fine portrait would have 
been produced while at the same time the composi- 
tion — now leaving an impression that the subject 
is falling backward — would have been improved. 

The negative seems to have been well exposed 
and well developed and the all-over lighting would 
have been very good had it not been thrown out of 
balance by the excessive illumination on the hair. 
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WHAT HE THINKS - HE SAYS 


By Charles Abel, A-P.R.s..Hon.M.Photog. 








IF IT IS TRUE that professional photography is largely made up of rugged individual- 
ists, then Horst Rinne of Springfield, Ohio, can hold up his head with the best of 
them. Rinne, whose feeling toward photography, and portraiture in particular, is 
very similar to that of the old timers whose ranks are so rapidly thinning, has no 
hesitation in expressing himself and lets the chips fall where they may. 
Considering that he has only been operating a studio of his own for two years 
and that from 1942 until he established himself in Springfield in 1951 he was em- 
ployed by chain studios, his attitude might well seem conceited were it not for his 
considerable experience and training. Born in Berlin, Germany, 1903, once he had 
decided that he preferred photography as a future livelihood he followed the custom 
of many foreign countries and served a three year apprenticeship without pay. 
Completing this in 1923 he passed the state examination with the highest rating 


HORST RINNE — FROM A PAPER NEGATIVE 






























(that of ‘Very Good") in both the practical 
and theoretical! divisions. In 1928 he took 
a position with the famous German photo- 
graphic manufacturing firm of Agfa and 
in 1931 transferred to its then affiliate, 
Ansco of Binghamton, New York, where he 
worked in the department known today as 
“Quality Control,’ and remained until 1942. 
In that year he joined the Gold Tone Studios 
and later moved to the Olan Mills chain, 
where he served as Director of Photography 
for their three main finishing plants at Spring- 
field, Ohio, Chattanooga, Tennessee, and 
Dallas, Texas. 

He consequently has a_ considerable 
advantage over most of his fellow photo- 
graphers due to his thorough knowledge of 
chain studio management, operation and 
competition. As a result he has swung to 
the extreme opposite and maintains that he 
is conducting a photographic studio and not 
operating a business. Rinne is quite emphatic 
on this subject and feels that every photo- 
grapher who considers himself as ‘‘doing 
business” is in the same bracket as the chain 
studios. If such a photographer has only one 
studio either it is growing and eventually he 
will have more or, if not, the owner does 
not know his business in which case, says 
Rinne, the owner is not a good enough 
technician to make the right compromise 
between quality and mass production. 


‘ 


‘| have no business,’ insists Rinne. ‘‘In 
fact my studio is located in a zone which 
does not permit the operation of a business. 
The local zoning board accepted my classi- 
fication as that of a ‘home profession.’ My 
studio is the lower floor of a large, old home. 
My living quarters are upstairs. The recep- 
tion room, the two camera rooms and the 
hall are all furnished just like a private home 
and used as | see fit. Furniture is often moved 
around to suit the occasion. Thus nearly all 
my portraits have a homelike atmosphere 
which, because they cannot approach it, 
eliminates competition from coupon and store 
studios, although | do also go into the homes 
of my patrons. Many of my backgrounds 
are provided by large oil paintings by my 
grandfather on my _ mother’s side, the 
German landscape painter Heinrich Vogel. 

“| have to repeat over and over again 
to my patrons that | myself finish all my work. 
They always think | either send it away or 
have a finishing plant somewhere else. To 
me that shows in what poor respect the 
modern studio photographer has come to be 
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Three ground floor views in the comfortable residence studio 
of Horst Rinne. At top: reception room with entrance hall at 
left and “South” camera room seen through double doorway. 
Center: “South” camera room, with reception room at left and 
entrance hall seen through doorway. Bottom: “South” camera 
room showing door to “North” camera room and another 
view of the reception room 








held. Not much more than a generation ago 
the photographer who held the esteem of 
the public and of his brothers in the profes- 
sion either finished his work himself or, if 
he had enough patrons to require the aid of 
assistants, personally inspected and approved 
every single print before it left his establish- 


ment. Naturally | have to receive a remun- 
eration for my photographs in order that | 
may live, but first | prefer to consider myself 
a craftsman. Photography as a business has 
nothing, in my opinion, to do with photo- 
graphy as an art; it only makes use of the 
technicai applications. 


“| entered my photographs in salons in 
my earlier years and had them accepted and 


HORST 
RINNE 


—— FROM A 


PAPER 
NEGATIVE 


shown at the Royal, in Paris and elsewhere. 
| do not enter competition now because most 
of my work is portraiture and | do not believe 
portraits can be properly judged by strangers. 
A portrait must arouse the interest of a third 
party without losing 
character of the sitter. 


the personality and 
This is a compromise 
which only that person can judge who also 
knows the sitter. | do not know how good a 
certain portrait of Sir Winston Churchill is 
because | have never seen him in person. | 
know the famous painting of the Mona Lisa 
is pictorially good as a painting because it 
is a beautiful expression of womanhood, 
grace, peace and love. Although today it 
hangs in the Louvre and is priceless, it is 




















nevertheless true that the lady's husband 
refused to pay for it. So, while it may be a 
fine painting, apparently it was not a good 
portrait. Similarly Gainsborough’s famed 
painting The Blue Boy is internationally recog- 
nized as an exceptional piece of art and | 
myself so appreciate it. But is it a good 
portrait? How should | know? | never met 
the boy! 

“All of which brings me back by a 
roundabout road to my thesis: that a profes- 
sional portraitist should bend his efforts 
toward the making of the finest possible 
pictures, and not attempt to conduct a busi- 
ness. If he does his reputation will make 
itself and the patrons will come to him. 
Photography is an art just as painting and 
music are art but whereas a painting trans- 


HORST 
RINNE 


mits and expresses the feelings of the painter 
with respect to his subject or sitter, photo- 
graphy transmits the impression which nature 
or a sitter has made on the photographer. 
Therefore the imitation of paintings by photo- 
graphy is not art. A painting is the record 
of an expression, a photograph the record 
of an impression. Each has its field, just as 
sculpture is for seeing and music is for 
hearing. No doubt by this time the reader 
will think of me as a very conceited individ- 
val. Yes — and no. Conceited enough to 
believe that some day | may make a real 
portrait, yet humble enough at present to 
admit that all my photographs are a long 
way from that goal!’’ 

Rinne keeps no established studio hours. 
Everything is by appointment, from the sitting 


4) 











to the time when the customer stops in to 
pick up the completed order. He does not 
show proofs as such. Rather, like a very few 
photographers of my acquaintance today and 
a once famous good friend of mine in New 


York City who passed away some years ago, 


he shows finished prints from the negatives 
he himself selects. He sees no reason why 
the layman should be privileged to make 
this decision because, he states frankly, that 
assumes the customer knows more about the 


difference between good and bad photo- 














SORES SHE SSO SRO ER ASAE: 


graphy than Rinne knows himself. 


Rinne does not solicit in any way. His 
patrons come to him as a result of word of 
As to whether this 
may or may not be good 


mouth recommendation. 
“business,” he 


HORST RINNE 


look at his sample book which 
“Who's Who’ of 


Springfield, and that after only two years in 


invites a 


represents practically a 


the city. None were “‘invited’’ sittings, and 


all paid for their photographs. ‘“! do not 











believe,”’ he 


“in taking pictures of 
known personalities just for the taking. If 
this is done for ‘business’ reasons, it is only 


says, 


a poor come-on for others. If done merely 
to gain experience, any person will present 
the same problem of compromise of his like- 
ness, his character and his human interest to 
a third party. And this even more so because 
persons in public life are far more easily put 
at ease in front of a camera than the janitor 
next door. My goal,’ he continues, “‘is to 
change the question: ‘Can | afford to have 
my portrait made by Rinne?’ to ‘Can | afford 
not to have my portrait made by Rinne?’ “ 
There is nothing complicated about his 


lightings, which are speedlight combined with 
incandescent. He prefers Opal V either 
straight or as a paper negative, often using 
the paper negative process for overcoming 
the short scale of any paper in comparison 
to nature’s own scale of light and the limita- 
tions of the negative. He has little use for 
hand colored photographs which he feels 
are only a device to improve the diffused 
enlargements made necessary by poor 
retouching. And he thinks that direct color 
photography, while excellent for illustrative 
and advertising work, is not yet suitable for 
portraiture. ‘‘Perhaps in the future,’’ he says, 

(Turn to page 58) 
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DATA: 


AS THE very sketchy diagram indicates a rather stand- 
ard setup was used for this glassware photograph, 
with a sheet of white cardboard curved behind and 
under a glass shelf (on which the three items were 
placed) to serve as both background and foreground. 
A spot was thrown on this cardboard and an additional 
small light source was placed in front to provide slight 
specular reflections. Edges of 
burned in during projection. 
data are available. 


the photographs 
Unfortunately no other 


were 


CRITICISM: 


PHOTOGRAPHS OF GLASSWARE, made _ by 
specialists, are usually not very convincing or, to put 
it another way, seldom really resemble glass. This 
holds good with our present example. You will find 
in the work of the experts that very little black is 
apparent unless the glass itself is black. What blacks 
do appear are usually background effects or lightings 
intended to bring out details of the decorations on 
the glass, but they do not affect the actual transpar- 
ency of the glassware itself. 


unless 


While this photograph has been very well handled 


from a processing standpoint, it leaves much to be 


desired otherwise. By overlapping the two pieces on 
the left the individuality of both has been destroyed, 
so we would move the center piece over for better 
balance, though not completely away from the handle 
of the ladle as it would be natural for that to overlap 
somewhat. The edge of the glass shelf should be so 
handled that it appears very faintly, if at all. Notice 
how in this case the reflection of that edge has 
confusing line in all three pieces, 
especially that in the center which, due to this, appears 
to have liquid in it. Getting back to the blacks it is 
our opinion that too few lights were used as only 
two are mentioned. Often as many as six or more are 
needed for a job like this: underneath shooting up, 
above shooting down, from the sides, from the front, 
onto reflectors on the sides — each 
particular effect on some part of the setup. 

One of the most illuminating (excuse the pun) 
articles on this subject — lighting glassware — that 
we have seen for some time appeared in the 1951-52 
Winter Issue of the Du Pont Photographic News. It was 
entitled “Glass Can Be Beautiful’’ and was 
by James Arthur Stewart. The illustrations are excellent 
and the instructions are 
understood. The 
cannot be an expert on everything that comes into 
his studio for picturing, but if he will save — and file 
— his copies of the above publication as well as 
Studio Light, The Ansconian and, of course, THE PRO- 
FESSIONAL, in a comparatively short time he will have 
a reference file which will be 
some out of 


resulted in a 


light having its 


written 


clear, concise and 


commercial 


easily 


average photographer 


invaluable whenever 
the ordinary assignment appears. Fre 
sole advantage is that 
of experience he has 


his head or at his 


quently an expert's because 


the necessary information in 
fingertips. Given cn 
reference file and the ability and common 


follow the advice it 


adequate 
sense to 
contains, the average photo- 
grapher can do pretty nearly as well. 
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EVERY-DAY 
PHOTOGRAPHY 


PROFITABLE SIDE 


QUICK SERVICE IMPRINTING 


BY CHARLES ABEL, A.R.P.S., HON.M.PHOTOG. 


WHENEVER | COME to the conclusion that the field of 
side lines suitable for photographic studios has about 
approached the end, something new — to me at least 
— turns up. | have in mind now the case of the Watts 
Photo Gift Shop of Blythe, Calif., operated by Bert 
Watts, his wife Yvonne, and one full time employee in 
a town of only 4,000; situated in the middle of a 
desert with no other city of equal size in some 100 
miles. 


Bert himself is a competent professional photo- 
grapher and, with the help of his trusty station wagon, 
stands ready to corral any portrait or commercial as- 
signment within reasonable disiance of his base of 
operations. Distance, of course, is a relative matter. 
Here in the effete East a photographer considers it no 
small chore if he has to drive 10 miles, whether on a 


Yvonne Watts pictured with sample imprinted cards 
from which orders are taken. Note the Kingsley 
stamping machine in open view for imprinting at 
the point of sale 
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commercial job or to make a home portrait sitting. 
Ten times that is all in the day’s work for those who 
live in the hairy-chested West. 

Nevertheless, as Mr. Watts’ firm name implies and 
as might be expected in such a location, straight pho- 
tography would not be sufficient to keep three people 
busy. Naturally he does photo finishing as well and 
in common with the modern trend of small town studios 
carries a line of photographic accessories and supplies. 
To this he and his wife have added a carefully selected 
assortment of gift items and, two years ago, added 
what they call a “personalized gift department’ which 
has proven highly profitable and is the real cause of 
this article. 

This new depurtment of theirs really began when 
they invested in a stamping or imprinting machine 
which is costing them $54.00 a year on a four year 
rental purchase plan. Most photographers buy such 
equipment, usually of a less expensive type, solely to 
imprint their own studio names on mountings, albums 
and prints, in gold or silver, but Watts and his wife 
could see a fur wider use for the equipment than that. 

First they started selling personalized photographic 
Christmas and greeting cards, and found these met 
with a ready market. The next step was to imprint 
albums, not with their name but with the names of 
the purchasers, and from that they branched out into 
monogrammed book matches, paper napkins and other 
gift items which, personalized by imprinting, not only 
sell much faster but at a greater profit. All of this 
creates additional “store traffic’ and nathing is of 
more importance to the small town studio which is 
trying to make a name for itself as the locality’s 
“photographic center.” 

According to Bert Watts, in 1952 they imprinted 
$1,200 in extra business on Christmas cards alone at a 
total cost of only $350, and he emphasizes that this 














was extra business due solely to their quick service 
They also monogrammed about 100 units 
of acetate book matches at $2.25 retail, at a cost of 
about 56c a unit. 
to get under way and 
equipment, they 
Christmas cards 


imprinting. 


In 1953, when they were really able 
take full 
showed a 


advantage of the 
considerable increase in 
they started taking orders 
months in advance from imprinted regular stock cards, 
arranged in albums for easy display and showing, as 
well as photographic cards individually made to order. 
Consequently, when their supply of stock cards arrived 
in the fall they had already accumulated several hun- 
dred orders for imprinting and were able to get these 
out of the way long before the normal holiday rush. 


because 


Imprinting albums in gold, both those made up as 
a result of portrait sittings and those sold over the 
counter to amateurs, adds an appreciated touch of 
individuality. With the machine they can also stamp 
monograms or initials on cameras and cases, a service 
which not only helps to sell merchandise but definitely 
minimizes that bugaboo of all retailers — returns and 
exchanges. 


The machine is prominently displayed in their 
sales and reception room and customers, if they desire, 
can wait and watch while their quick service imprinting 
gets promptly under way. One girl did all the im- 
printing during regular store hours for a full 
with no night work or extra help needed. 


year, 


For photographic Christmas and greeting cards 





Bert Watts and the station wagon which he really 
needs for covering commercial assignments over 
his considerable stretch of territory 


the machine — a Kingsley — is particularly appro- 
priate because the black foil used in 
opaque and the same depth and color as normal 
photographic black. Also, with the resetting of just one 
line of type, an individual order can be split to in 
clude both formal and 
would mean extra negatives 
photographically. 


imprinting is 


use of names which 
stripping if 


informal 


and done 


All in all this sounds like a worth while addition 
to our series of off and on articles on this always in 
teresting and important topic — profitable side lines. 


STUDIO RECORD KEEPING 


COMBINATION WORK ORDER 
AND BILL FOR PORTRAITS 


By George E. Toles 


A COMPREHENSIVE work order-bill-receipt that provides 
complete control orders from the time of the 
sitting to delivery of the finished portraits, is aiding 
an Ohio photographer 


over 


in efficiently carrying on his 
business at three separate studios. 


This form-system was devised by W. M. Krider of 
Cincinnati after a thorough analysis of the require- 
ments of his own three studios and the methods used 
by other photographers of his acquaintance. 


A form design and construction was needed which 
would provide customer receipts at each stage of the 
unique ordering process of the photographic business, 
while at the some time containing sufficient informa- 
tion to control effectively the actual processing of each 
order. 


After determining the data needed and the number 


of copies required, Mr. Krider selected a five part 


Moore Speediset to do the job. This includes four 
carbon sheets so all entries made on the top sheet are 
duplicated on all others. 

Part 1 (white) is the studio 
becomes the negative file copy. 
bill or invoice. 


copy which finally 
Part 2 (yellow) is the 
Part 3 (pink) is the order copy or the 
first customer receipt. Part 4 (goldenrod) is the cus 
tomer copy which becomes the final customer receipt 
or statement copy. Part 5 (green) is the delivery copy, 
used for accounts receivable and 


filed by the customer's 


later alphabetically 
name. 


When a customer enters the studio for a sitting, 
the name, address and deposit spaces are filled in 
After the sitting, the promise date of proofs, coloring 
instructions and other special instructions are entered 
The customer is then given Part 3, the order copy, as 


a receipt for the deposit. The balance of the set is 
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PATENTED-MOORE BUSINESS FORMS NIAGARA FALLS NY 


STUDIO COPY 
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Address 


Shipping Instructions 


7 NE 





COLORING 


Proofs 


Promisec 


Order 
Made 


Sent to 


Retoucher_ 


rder is th 
be 


INSTRUCTIONS 


Nun oer 


Delivere Date 
Order Order 


_Promised_ Delivered 


Ret. from 
—Retoucher zB 


loken subject to ac ptonce upon the fol Owing con ons Delivery on o spe 
mode to meet patrons’ wishes. The portraits will be finished from the selecte 
pies from the patrons’ or ginal, assurance is given that the very t 
given the patrons’ original but no other liability is assumed A 
doys df receipt of merchandise Orders not subject 
accepted for credit Unless otherwise specified in writ 
for publication should they so desire 
A DEPOSIT OF 50% IS REQUIRED AT TIME OF PLACING ORDE 








The combination work order and bill 
described in Mr. Toles’ accompanying 
article 
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then sent to the processing room with the exposed film. 

After the film is processed, the set of forms is 
enclosed in the envelope with the negatives. The 
customer's name and file number (the latter is printed 
in red in the upper right corner of each form in the 
set) and file number are written on the envelope which, 
with its contents, then goes to the printing room where 
the proofs are made. 


The envelope moves next to the reception desk 
with the proofs in a separate envelope. When the 
customer calls for the proofs the selection may be 
made at once or the proofs may be taken home for 
further consideration. If the proofs are taken out, the 
proper entries are made on the form and the set is 
filed until the proofs are returned. 

When the proofs are returned, the 
order portion of the form is filled out and proper 
notations are made in the payment and balance due 
spaces. The customer then signs across the face of 
the order and receives Part 2, the bill or invoice copy. 

The order is then sent to the retoucher with the 
date noted in the space provided. When the retouched 
negatives are returned, that date is also noted on the 
form. The retouched negatives and the remaining — 
now — three-part form set are sent to the printing 
room. 


selected or 


Here, the “order printed’’ and “by whom” spaces 
are filled in. The finished prints and the forms are 
then assembled in one package for mounting, spotting 


and wrapping. 

The completed order is wrapped for delivery and 
the three-part form set is 
“ready for delivery” file. 
called for 
marked “ 


filed alphabetically in a 
When the photographs are 
and finai payment is made, the 
paid in full,” and the customer is given 
Part 4, customer copy, as his final receipt. If the final 
payment is not made at this time, Parts 1 and 5 are 
kept in the accounts receivable file and Part 4 is 
mailed to the customer at the end of the month. 


form is 


When final settlement is made, Part 1, the studio 
copy, is filed with the negatives 
Part 5, the delivery copy, is 


by order number. 
filed alphabetically by 
customer. 

Among the many advantages of the new system 
are the following: 

1. Speediset construction eliminates carbon hand 
ling and keeps forms together for subsequent entries. 

2. One writing provides all the necessary copies. 

3. Three separate receipts are provided for original 
deposit, partial payment and final payment. 

4. The form design 
for processing the order. 


insures complete information 
5. Special instructions and details appear on all 
copies preventing customer misunderstandings. 
6. Alphabetical and numerical file copies permit 
easy identification of the order for repeat business. 
7. Professional quality and design of the 
impresses the customer. 


form 


AN OPPORTUNITY—OR IS IT? 








BUYING OUT YOUR COMPETITOR 


BY ERNEST W. FAIR 


“IT’S THE BIG CHANCE I’ve been waiting for,” * Phil 
Photographer told his wife at supper, “for five years 
I've been battling that competitor of mine and now 
| understand he’s ready to sell out. | can buy him 
out and have the field to myself. li’s the kind of deal 
I've been hoping for a long time. I'll see him tomor- 


“” 


Maybe it was a “good deal” for Phil but chances 
are he made the worst mistake of his business career. 
It's happened a number of times and from the after 
experiences of these studio owners we have several 
good suggestions to pass along . . . things that war- 
rant careful consideration before we buy out a com- 
peting studio. 

“Insist on an 
of the business.” 


independent accountant’s analysis 
There’s always a good reason why 
anyone may want to sell out. Most of the time it’s 
because business has been anything but good. Many 
a purchase of a competitor's business has been made 


by a studio owner who knew that the other fellow 


“wasn’t doing so good,” but he never found out how 
bad it was until afterwards. If the business is being 
purchased with a view toward continuing its operation 
an accounting analysis is an absolute necessity. 

“Not inventory — but kind.” 
Total dollar and cents inventory figures, whether sup 
plied by the seller or figured by the buyer, can mean 
little. Five hundred dollars worth of paper, film and 
chemicals may turn into $400 worth of badly outdated 
stuff. Many studio and darkroom items on the list 
may be thoroughly obsolete or in such bad condition 
as to give them little should 
separate “good” from “bad” merchandise. The “bad’’ 
merchandise should either be left alone or purchased 
at a very low figure; it’s the only sound way to buy 
out a competitor. 

“Make 
state tax laws are very strict on this point and it often 
happens that 
reason for that competitor wanting to sell. It will pay 


how much what 


value. Any inventory 


certain of tax liabilities.’ Federal and 


heavy unpaid tax liabilities can be a 
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any studio owner to hire a local tax attorney not 
only to investigate such possibiljties but to make cer- 
tain such liabilities are either settled before the deal 
is made or that they are not acquired in the purchase. 

“Good will doesn’t exist in such an_ instance.” 
Any sum paid for good will under such an arrange- 
ment is money thrown away for good will is something 
that is most difficult to pass along from one business 
to another. The chances are “ill will’ is about all we 
can actually purchase under such a deal. Any firm 
possessing valuable good will is one its owners are 
not about to sell under normal circumstances. Years 
ago good will was thought to be a purchasable item; 
today business experts know better. 

“Make sure franchises or contracts involved can 
be kept.” Many a studio owner has looked forward 
with great anticipation to possessing some exclusive 
franchise held by a competitor. After he has spent good 
sums for them he suddenly finds that these franchises 
are not only untransferable but that he in particular 
can’t get them. It's mighty good sense to do a lot 
of checking on this point before any kind of a deal 
is made. 

“Will it remove competition?” The answer usually 
is NO. True, it removes a competitor but the chances 
are great that someone else will step into the void 
very soon after liquidated the competing 
business. If our purchase of that competitor is made 
with a view toward securing a monopoly of the trade 
situation in our area we can be very sure we won't 
have that monopoly very long — and we'll again be 
confronted with the same expensive situation. 

“Make certain that equipment involved is free and 
clear of mortgage.” Any type of mortgage a competitor 
may have becomes our own no matter what kind of a 
deal we may have made with him; the mortgage 
affects the goods, not the individual alone. We can 
insert a clause in the sale contract whereby the seller 
is made responsible for these but that means only that 
we can sue him, get judgment and then try and collect 
on that judgment. The mortgage may still exist and we'll 
have to pay it off or surrender the equipment for which 
we have already paid the seller. Here again it pays 
to do some checking up first. 

“Don't be stampeded — think it 
over.” Our initial enthusiasm at the prospect of remov- 
ing a troublesome 


we have 


take time to 
competitor from the scene may 
cause us to lose sight of a lot of important factors 
and therefore make a very bad deal. If possible secure 
an option to give time to do some investigating, as 
well as provide a cooling off period, so that the 
possible purchase can be viewed from cold facts and 
hard business sense alone. If part of a competitor's 


willingness to sell requires instant action we can 
usually be sure all is not as it should be. 

“Buy the equipment — not the business.” This is 
the advice more and more business lawyers are giving 
their very good advice, if it can 
possibly be applied under such circumstances. We get 


the competitor out of the scene, acquire none of the 


clients, and it’s 


firm‘’s ill-will or bad reputation, steer clear of many 
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possible legal entanglements. Such a purchase should 
include legally sound clauses providing that the com- 
petitor will not engage in our field of business under 
the present firm name or any other, nor under his 
name or in any manner for a set period of years within 
our trade area. 

“What will 
ployees?” 


happen to the other 
can’t absorb them successfully into 
our own business we had better give a lot of thought 
as to what these “displaced persons” will do. We 
know of one studio owner who bought out a competitor 
and then, two months later, found out two employees 
of that studio had formed a competing business of 
their own. It’s a possibility never to be overlooked. 
We like the step another studio owner friend of ours 
took under such circumstances. By calling his friends 
in the field at far distant points he secured jobs for 
these people, a long way from his own territory. We 
can always secure legally binding clauses in the sale 
contract preventing the competitor himself from re- 
entering business but we can exercise no such control 
over the employees of his studio. 


studio’s em- 
If we 


“What about the lease?” If we're buying the busi- 
ness itself we may well acquire a tough lease that we 
will be legally bound to fulfill. This is another distant 
point that deserves very close checking. 


“Are the fixtures and equipment of any value to 
us — or for resale on the market?’ Sometimes this 
may seem of not too much importance but there may 
very well be a tremendous amount of useless duplica- 
tion when we go about absorbing these things into our 
own business. What we imagined would be easily re- 


sold very often turns out to be a lemon we can’t get 
rid of at any price. Here again it pays to do some 
checking first and if possible find a market for these 
items before we make a deal. Any fixtures or equip- 
ment we cannot resell or put to immediate practical 


use in our business will represent a part of our profits 
tied up in the same way as outdated film. It takes 
very little of this to turn an otherwise very good deal 
into an extremely sour one. These should be checked 
as closely as we check the supply inventory. 


“What extra costs are involved?’ The actual price 
we agree upon can be far from the total cost of 
acquiring of a competitor's business which we intend 
to absorb into our own even though no hidden obli- 
gations pop up afterwards. Legal advisory fees, cost 
of making an inventory, fees for a possible accounting 
check-up and — most often overlooked — labor costs 
in moving goods and placing them in our own stock 
plus drayage costs in moving such merchandise — all 
of these must be considered a part of the purchase 
price itself. In instances they have been so 
high as to make the deal a bad one. The check we 
give that competitor is by no means the total expend- 
iture we will have to make before the whole deal has 
been completed. It’s a good idea to add in all these 
cther expenses we will have as a result of the purchase 
and then decide on whether or not the deal is really 


some 


a good one from a financial standpoint. 





“Check the firm's customer list against our own.” 
Sometimes such a purchase is made with the thought 
of also acquiring a large number of new customers. 
This to be the 
first place a check-up will show a great deal of dupli- 
cation of names between our list and the other firms. 
Then also we must take into consideration the possibility 
that one of the causes of the other firm’s failure might 
be that it had no really good customers at all. It's 
seldom good business to assign any value whatever 
to the other fellow’s customer 


very seldom turns out 


the case. In 


list under such circum- 
stances. Even if the consolidation does bring us a good 
list of customers we can by no means be assured they 
will automatically become our customers. 

“Think twice before acquiring his employees with 
the deal.’ Often part of such a deal calls for “taking 
care” of certain old employees of the firm. It's a good 
idea always to remember that these people may well 
be a liability instead of an asset. No such general 
promises should be made for there is bound to be 
a certain percentage of “deadwood” in any firm. Best 
procedure is to study each person as an individual and 
deal only with those we feel certain will be a definite 
asset to our organization. It’s plain dollar and cents 
sense, 

“Have every item involved in the sale as part of 
the agreement.” Every so often we hear of the busi- 
nessman who took inventory of a business he was 
purchasing and then found out, after the money had 
changed hands, that all was not as it should be. Best 
procedure is to enter an agreement to take such an 
inventory, deal on this basis and pay for it only after 
the goods have actually changed hands. Another alter- 
native is to have thing handled by a 
mutually agreeable third party. Nothing should be 
taken for granted touching on this phase of the deal 
for though our competitor 


the whole 


honest 
man in the world there may be disgruntled employees 


may be the most 
in the other firm who will generously “help themselves” 
during their last day on the job. The merchandise we 
acquire will have a slow items 
anyway without having what stable goods there may be 


present bring that average up even higher when we 


large percentage of 


start stocking the acquired goods on our own shelves. 


All of the foregoing pointers to watch have been 
based on actual experience; the practice of each and 
every one of them can help to make the purchase of 
our competitor's business a good move — and forget- 
ting them can very well mean we will wake up later 
and find we have made a horrible mistake. 

It always seems a good step to take when we 
suddenly confronted with 
the 
it over and examining every 


are removing our main 


competitor from scene. Giving ample time to 


thinking last aspect of 
the other hand, 


the opportunity doesn’t amount to so 


the wiseness of 
that 
much after 


the move may, on 
show us 
all. 

“My advice to any business man is first to make 
sure he will actually gain on the deal,” a lawyer friend 


tells us, “and then take every precautionary step to 


that 
acquire a lot of 


insure 


his 
headaches 


he gets money's worth and doesn’t 


along with eliminating 


that competitor.”’ 


He’s talking about the headaches suffered by 


business men who made the mistakes which provided 
us with the safeguards mentioned 
graphs. 


The Idea Exchange 


in preceding para 








We pay, on acceptance, $1.00 for each item 
we can use for this department. Stunts, gad- 
gets, formulae, short-cuts, just so long as they 
are original with you. Long or short, illustrated 
if necessary. The idea is the main thing—we'll 
do any needed re-writing. Just address this 
department. 











AVOIDING FIXING STAINS ON D.W. PAPER 
BY PETER KEEGAN, CRESSKILL, N. J. 


Double weight paper, because of its thickness and 
tendency to curl at the edges, will not lie as flat in 
a hypo bath as single weight. One result is that the 
edges frequently stick up out of the bath which, in 
my experience at least, causes stains along the sides 
of the prints. A cure for this which has saved me many 
sheets of d.w. paper is this: a couple of seconds after 
putting each print in the bath right side up I turn it 


over and leave it in that position until washing time. 


SOFT FOCUS RESULTS WITH SPEEDLIGHT 
BY G. M. BROADHURST, JESUP, GA. 


| have worked out a means for securing soft focus 


portraits with speedlights and, although | do not know 
whether it is to other 


new photographers or 


thought | would pass it on. | use a Macvan twin lens 


not, 


camera in my studio, shooting two negatives on a 5x7 
film, and my lighting setup consists of four Photogenic 
100 watt second speedlights: modeling light, fill-in light, 
hair light and background light. While they have high 
find the 
sometimes the photocell fails to pick up the flash from 
the trigger light, so | use them on high all the time. 
My material is Type B film; | 
prefer not to use a slower emulsion because then | do 
not get the sparkle that this film gives me with speed 


low switches | that on low intensity switch 


Super Panchro Press 


lights. Inasmuch as | work at an aperture of F/16 or 
smaller, a soft focus lens won‘t do the trick. My solu 
tion has 
disc #3 by means of an adapter ring and lens hood 
to the F/4.5 the This 


disc is of secure diffusion 


been to mount an Eastman F/4.5 diffusing 


Ilex Paragon lens on camera. 


course normally used to 


when enlarging. No change in stop is necessary and 


because | am focusing through a matching lens in 


the reflex, no trouble is encountered. 
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WHAT TO DO WHEN NAME PLATES 
ARE NOT VISIBLE 
BY LEROY HEBERT, ARLINGTON, MASS. 


Every commercial 
against the 


photographer has probably 
situation where an assignment calls for 
photographing heavy industrial equipment on location, 
with the specification that the manufacturer's 


plate must show in the picture. 


run up 


name- 
For any number of 
reasons it.is often a physical impossibility to get an 
acceptable shot of the equipment and yet include that 
all-important name plate. One solution is to carry in 
one of your equipment cases a number of small, flat 


magnets, each with a 


screw hole drilled through its 
| always. have about 20 of them with me. Some- 
times it is not even possible to unscrew the existing 


center. 


name plate in which case it is necessary to write the 
manufacturer, 
spare. 


explain the situation, and ask for oa 
Most of these plates are of steel and, with 
enough magnets placed on the back, such a plate can 
be affixed with no trouble in a suitable position for 
the photograph. Even if the plate is plastic or some 
nonmagnetic metal, there will be holes in it for attach- 
ing it to the equipment and that is why all my mag- 
nets are drilled so they themselves can be screwed to 
such a plate. This method is far better than attempt- 
ing to “fake in’’ a name plate later with expensive art 
work, or trying to hold one in place with 


tape. 


string or 





Where addresses are not given, a postcard 
request will bring them to you promptly. 
NOTE that these items are neither advertise- 
ments nor recommendations. They are pub- 
lished purely as news and all claims or state- 
ments are solely those of the manufacturers 
or distributors. 











Bright 
making the 


Studio has 
retouching 


the formula and is now 
manufactured and sold for 
Laboratories, Pawnee, Nebr This 
both as dope and varnish, 
Price $1.00 the bottle. 


purchased 
solution 
many years by the Wilson 
Two-in-One Solution serves 


quickly and is economical 


dries 


Standard Camera Supply Co. offers new low cost stereo 
viewer especially made for mailing. Called Stereo Mailer Vue, 
priced only 95c including assembly instructions and convenient 
self-mailer, accepts any standard stereo slide, glass or card- 
board, has adjustable focusing and patented device for ad 
justing interocular opening Made of 5-ply Falpaco board, is 
highly abrasion, will stand handling. 
Due to exceptionally low price, has unlimited 
(Ilustrated) 


resistant to constant 


almost uses. 


The Stereo 
Vue, a 


Mailer 
self mailing 
viewer for 


slides 


stereo 
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3 lumax Manufacturing Co. presents 1954 model fully 
portable Lumax Electronic Flash Unit Model 220, weighing only 
three pounds, operating on four D batteries, price $49.95 
complete, O or X delay. One set batteries good for 150 
1/1000th second flashes with 10 to 12 second cycling time. 
Tube is G-E FT-218 with life of 10,000 
Brackets available to fit any camera. 
when ready to flash. Special aluminum reflector is built into 
case; overall size 5”x5'%2"v2'2". Synch, with all 
having O or X delay; electrotripper in 
permits use with others. 


flashes minimum. 


Neon indicator shows 
cameras 


cable release socket 


oe Exakta Camera Co. is ready with new ‘‘66% 2'/4x2"/s 
Exakta Single Lens Reflex Camera, selling around $300.00 
with redesigned 80mm F/2.8 Zeiss Tessar with builtin preset 
diaphragm mechanism and sunshade. Takes 12 2%x2% pic- 
tures on 120 monochrome or color. Has 
cloth shutter and two speed setting knobs 
speeds 1/1000th to 12 
exposures. Has automatic film 
mechanism. 


film, two-curtain 
providing for 29 
seconds plus delayed 
transport and shutter cocking 
Shutter release on right side of front near lens 
reached; shutter 
Numerous other features. 


from action 


is easily locks prevent accidental exposures 


: Eastman Kodak Co., Rochester 4, N. Y. has already 
mailed its latest catalogue Kodak Products for the Professional 
to every portrait, news, police and_ in-plant 
(industrial) photographer on its enormous list, but nevertheless 
we cannot forego mentioning here what we consider to be one 
of the most complete, handsome and informative productions 
of the kind that we have ever seen issued in the photographic 
field. With 64 8'%2x1ll pages and cover, in two colors 
throughout and with profuse illustrations, it should find a 
permanent resting place in every professional's studio library. 


commercial, 


Quick-Set, Inc. offer new Triplex Quick-Set Tripod and 
Pan Head, priced $17.95, specially designed for users of small 
camera. Weighing only two pounds five ounces, extends from 
23%2" to 52”; is made of 
aluminum as larger, costlier Quick-Set tripods 
telescopes in 15 seconds. Spring-positive clasp holds center 
column where desired yet adjusts speedily. Pan head provides 
smooth, speedy tilt and pan for any type work. Legs 
stops to prevent spreading; are 
construction. 


same heavy gauge high quality 


Extends or 


have 


quick lock two section 


. American Photographic Instrument Co., Inc. have released 
two new items: Pic Standard Light Stand and Pic Boom-Lite 
Stand. Standard is four section portable aluminum stand for 
general amateur use, weighing 1422, folding to 22”, extend- 
ing to 7‘, with top section arrest to prevent it from falling 
through; moderately priced at $9.95. 
convertible, all 


Boom-Lite is five section 
light 
contained boom highly portable, for 
costing $29.95. In Boom-Lite illustration A shows it as con- 
ventional 11‘ stand; B collapsed 27” size; C in use with 4’ 
extended; D 
(Illustrated) 


anodized duraluminum, stand and self 


stand, professional use, 


boom arm special casting permitting instant 


conversion 


At left the Pic boom-lite and at 


Standard light stand 


right the Pic 





The Model 700 Ster- 
ling stereo viewer. 


: Sterling Company offers Sterling Stereo Viewer with 
individual eye binocular focusing; made to accommodate all 
sizes 35mm stereo slides, vertical or horizontal; also adjustable 
for fixed focus; battery powered with handy off and on thumb 
control at bottom; with guide markings 
quick, easy replacement of lamps or batteries. 
(gray) and 710 (white) sell for $9.95; Special ivory model for 
$12.95; De Luxe models with coated doublet lenses $14.95, 
all less batteries. Slide file cases to match — $4.80 with 30 
compartments; $7.50 with 60. (Illustrated) 


inside housing for 
Models 700 


. . « Admiral Photo Products Co. presents new self-illuminating 
Admiral Slide/Light Viewer which, though pocket size, permits 
viewing by up to three people simultaneously. Takes 35mm or 
Bantam slides in cardboard or glass mounts; needs no focusing; 
standard D batteries and bulb provide uniform diffused light. 
Large ground optical lens magnifies slides without distortion so 
they may be viewed at arm’s length. Of moulded plastic, 5” 
high, 3” wide, 1%” thick, has patented hidden slide carrier 
which acts as lighting switch: slide is pushed in, light 
goes on. Shows full vertical or horizontal Price $4.95 
complete with batteries and 


when 
area. 
lamp. 


Photoptic Corp. announces, for 
Exposure Meter for both reflected and incident light. Builtin 
roll screen converts from reflected to incident measurement; 
completely closed also acts as protective case. Honey- 
comb lens and baffle over photoelectric cell matches its 
angular field to that of standard camera lenses, provides 
accurate daylight or artificial readings. Scales are easily read. 
Size 2”x2%"x1", weight three ounces; finished in ivory with 
satin chrome trim. Price $17.50 including chain and 


only $17.50, Dual-Sixon 


when 


clip. 


Copease Company has been formed to distribute in this 
country electric typewriter size photocopying machine called 
Develop, made in Stuttgart, Germany, since 1948 and already 
being marketed in more than 50 countries. Black on white 
copies, permanent and _ fadeproof, of length and in 
widths up to 14”, single or may be made in 
legal or double legal 
paper, or on card stock. 
are performed without 


any 
double sided, 
regular, airmail or transparent 
Exposure, development and printing 
special lighting, darkroom or other 
accessories. Noiseless, odorless operation consists of inserting 
original with sheet of negative paper; then reinserting nega- 
tive through second slot with sheet of positive paper. Prices of 
various models, from small to quite 
elaborate affairs making transparencies for Diazo prints and 
blueprints and for offset plates, range from $90.00 to $590.00 
(Illustrated) 


size on 


hand operated machines 


The Develop 
copying machine, 
imported from Ger 
many. 


new 


The Arki 
eign 


tripod, another for 


import. 


. « « Karl Heitz, 
at $49.95. This precision apparatus of 
combines maximum 


Inc. have new import — Arki Tripod, 
new type 
strength with minimum weight Extensible 
legs with rubber tips are made from specially treated almuinum 
tubes; extensible center 
be used as 4th leg; special ring permits 
center column at any height; pulling one leg spreads all 
equally. Covered in black Cellon; weight 62; height 
telescoped; center column extends 20”; maximum height 
legs extended 64”. (Illustrated) 


priced 
construction 


column with air pressure brake may 


clamping turning 
three 
26” 
with 


Willoughby’s, 110 W. 32nd St., 
importing, at low price of $399.50, new Model 
2'/ex2'/a Single Hasselblad Reflex 
style and versatility have been 
added. Speeds are 1/1,000th to one second and bulb; 
changeable roll film permit 
color to monochrome, fast to 
knob sets and 
facilitate 


New York 1 are now 
1O000F Swedish 
Hasselblad 
retained and new refinements 


lens Camera 
inter 


magazines change from 


single 


quick 
slow film; 
hood is 
aperture 


from control 


film transport shutter; 
cleaning ground glass. Full 
easy and quick with patented preselector; parallax compensat 
ing sports finder has builtin flash contacts for flash and 
speedlight. Three different lenses — 80mm, 135mm and 250mm 


— may be used. Takes 12 2%x2% exposures on standard film 


removable to 
focusing is 


Please be patient about two more months 

when we'll be all over that fire and back on 

our regular 5th of the month mailing date. 
—Charles Abel 


Genera! Electric Co., 
introduced M-2 Photoflash 
smallest, least 
flashbulb.*‘ 


Nela Park, Cleveland 12 
Lamp which it 


Ohio 


has “world’s 


terms 
expensive, 
Made for 


lumen 


most convenient, and most reliable 


flash 
light for 


great majority amateur 
rates 4,000 seconds, provides 
monochrome results up to 15° 
Light output is equivalent to SM or, as 
M-2 has same effectiveness at half the distance 
miniature type base; needs adapter for 
tors. Lamp that 12 fit easily in 
glass, shredded 
filament and primer 10c 


needs, it 
enough 
even with box 


good 
type 
compared with 
Has 
use with present reflec 
shirt pocket. Of 
aluminum foil has 
(Illustrated) 


cameras 
#5, 
smooth, 


small 
with 


is so 


clear filed new 


Price is 


G-E’s_ revolutionary 
new M-2 flashbulb 
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CIRKUT CAMERAS 


OFFICIALLY SERVICED 


Bought — Sold —Overhauled 


GABRIEL ALLEN — 15 EXCHANGE PLACE 


JERSEY CITY, N. J. 














BE SAFE — USE PROBUS 


for coating sinks — trays — tanks and other work-room recep- 

tacles. Has given satisfaction to professional photographers for 

forty-six years 

WOLFF & DOLAN 5550 California Street 
San Francisco 21 





. Alco Photo Supply Corp., 
are now 


902-10 Broadway, New York 10 
from England one of that country’s most 
famous film brands — Ilford — known throughout the British 
Commonwealth and the Continent and, 
unknown to American photographers 


importing 
incidentally, far from 
Present importations are 
only 120, 620 and 35mm roll sizes but they hope to bring in 
others soon Grades are HP3 speed and medium 
contrast pan), FP3 (fast fine grain medium contrast pan), both 
offered at retail 
standard domestic 


(extreme 


prices and with 
brands 
during 
Expedition 


trade discounts 
Ilford film was 
the Coronation 


same as 
used by press 
the Mount 
dependability was of 
information — 


photographers 
Everest 


and also by 
absolute 
Detailed 
on request 


‘Tis Here, Maybe! 


(Continued from Page 24) 


where 
course prime essential recommended 
developers, etc., 





M@ Charles A. Malcolm, Hillsboro, 
Ohio, 1900 until his years ago, 
died in a nearby nursing home on November 6, aged 
77. He had been in ill health for more than a year. 


photographer in 


from retirement six 


ME. Tt. 
Washington, 


Moye, trading as Moye Photographers of 


D. C., has been ordered to “cease and 
desist’’ by the Federal Trade Commission from various 


alleged “deceptive practices.” Among these has been 


the collection of a dollar ‘service charge,’ upon 


arrival at the studio, after prospects were promised 





We Pay HIGHEST PRICES 


Used, Discarded Safety Films 
WRITE FOR QUOTATIONS 


PLASTOFILM, INC. Wheaton, Illinois 








POST CARDS 
AT WHOLESALE 
Fine Black & White or Sepia Picture Post Cards in 
small runs at prices. Hotels, 
Industrial, etc. are your customers. 
Send for Folder W — on your letterhead. 


ARTVUE POST CARD CO. 
225 Fifth Ave. New York 10, N. Y. 


lower Restaurants, 


“free” photographs upon 


telephoned questions. We 


correctly answering 
thought we already knew 
all the angles but this is one to add to our list. 


simple 


Hi Compton J. Sillence, for many years on the photo 
graphic staff of the Delaware, Lackawanna & Western 
Railroad until his retirement in 1941, died in hospital 
in Somerville, N. J., aged 74 


Mi We only wish we had space to reprint the most 
interesting “thumbnail” biography of the late John A. 
Erickson, Hon.M.Photog., of Erie, Pa., which — written 
by Mrs. filled columns in the 
November 22 issue of the Erie Dispatch. It aroused 
many pleasant memories of a man and a good friend 
whom we, in common with many others, regarded in 
his day as the best 
United States. 


Erickson — several 


portrait photographer in the 


Mi Earl B. Moore, 17 years chief photographer for the 
Dallas (Texas) Morning News, and for the past eight 
years head of the Photography Department at Sam 
Houston State College in Huntsville, Texas, suffered a 
bodly broken arm on November 21 when he slipped 
on the front steps of his home while carrying in a bag 
of groceries. Moore, who is responsible for the college 
year book, including the photography, was immediately 
offered the services of all other local photographers 


B William H. Ellenberger, resident of New Philadel- 
phia, Ohio, for 60 years and a photographer there for 
much of that time, died on the morning of November 
19 at the age of 83, after a year’s illness. 


H One of the few remaining “old line’ stock houses 
is that of W. D. Gatchel & Sons, Louisville, Ky., founded 
by Welcome Darling Gatchel in Civil War days. Since 
1941 his William C., 45, had been 
connected with the firm and for some years had been 


great-grandson 


its president, expanding the company’s activities con 
siderably and adding a branch in New Albany, Ind. 
He was found dead in the wreckage of his private 
plane in a wooded area near that city on November 
26 after the ship had been the subject of an air search 


for nearly two days. He had been returning from a 





PORTRAIT FINISHING 


DEVELOPING, PROOFING, RETOUCHING, 
PRINTING, ENLARGING, COLORING, COPIES 
- + « @ finishing service at reasonable prices. Fine quality 
and fast dependable service known the country over. 


Write for OSBORNE LABORATORIES 


Price List 
MIAMI BLDG. 505 ELM ST. CINCINNATI, OHIO 











PACKARD IDEAL SHUTTERS 


Sold by Jobbers and Dealers 
EVERYWHERE 
Manufactured only by 
Michigan Photo Shutter Co. 


3605 So. Burdick St. - Kalamazoo 2, Mich. 
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One-Day Service... 

. on EKTACHROME sheet and roll film processing. Fresh 
solutions, automatic controls. All orders mailed within 24 
hours — except weekends, of course. Also, high fidelity, 
individually corrected DYE TRANSFER PRINTS from any 
size transparency. 


MEISEL PHOTO & COLOR SERVICE, INC. 
2409 N. Pearl Phone PRospect 0960 Dallas, Texas 


AS GOOD AS NEW 

SAVES YOU MONEY 
@Our highly efficient production 

methods enables us to offer this service 

at relatively low cost. 

@ Repair and Rebuild 

studio eaqyipment 

MANUFACTURERS OF HOLDERS IN SPECIAL SIZES 

Hoffman Professional Camera Repair Service 

18 Montieth St. «+ Bklyn 6, N. Y. 


SFILM HOLDERS REPAIRE 


ALSO OTHER SIZES 


REPAIR PRIZES 
- $1.40 
1.50 


hunting trip. Known to photographers throughout Ken- 
tucky, he was prominent in Louisville civic affairs and 
his family is one of the oldest in the area 


MU. S. G. Salyers, portrait photographer and direct 
color specialist of Lancaster, Ohio, has finally retired 
after many years in business in that city and his studio 
is now owned and operated by Mr. and Mrs. Edgar L. 
John, former owners of a studio in Oxford, Ohio. Mr. 
Salyers, long secretary-treasurer of the Professional 
Photographers’ Society of Ohio, is by no means giving 
up photography entirely. Though no longer tied down 
by the studio he plans to devote considerable time to 
his work in color, such time as he can spare — that 
is — from his considerable real estate investments in 
Lancaster. 


B Walter 
Massillon, 


R. Thomas, 45 year old photographer of 
Ohio, who had only recently moved his 
to Steubenville, Ohio, was found dead on 
November 26 at the foot of a flight of steps to his 
new darkroom. Police first thought the case was a 
homicide but verdict was that death 
was caused by a fractured skull resulting from a fall 
down the stairs 


studio 


the coroner's 


M@ The Three Dimension Company of Chicago, Ill., one 
of the important makers of slide projectors, was pur- 
chased by the Bell & Howell Company, also of Chi- 
cago, effective January 5. Bell & Howell, long one of 
the leading firms in the motion picture field, bought 
all the outstanding capital stock of Three-D and thus 
rounds out its own wide line with the latter firm’s 
conventional and stereo projectors as well as a new 
stereo camera Three-D had been planning to introduce 
this year. 


Draw Track Background for 
Different Settings—Quicker 
(color monks or velour) 
2-in-1 Black & Gray +» 
Reversible cloth & mounted 
54” width roller x 96” $13 
54” screen & 1-stand $22 
72” width roller x 96” $18 
72” screen & 2-stands $34 
(wall style to 150” wide) 
CAMDEN ARTCRAFT CO. 


180 N. Wacker Dr. Chicago 6 





HOLD THAT BABY 


SAFELY AND COMFORTABLY 
Transparent — Self Adjustable 
Baby Slickest 
Free circular or send 14.50 for immediate shipment. 
Pays for Itself With One Sitting 


NICHOLS BABY POSER 


325 MILL STREET BRISTOL, PA. 


“stays put’’. thing you ever used. 











Free 


00. 
FG. wu Catalog 


BW Ronald R. Cameron, owner of the Dolega Studio 
Meriden, Conn., has had to 40 year old 
studio and result 


close his 


store the equipment as the of a 
head on collision between his car and another last 
Memorial Day. He spent 13 weeks in the hospital, at 
first in critical condition, and finally left much too 
soon, only to find himself physically unable to carry 
on. He hopes however to get back into the game at 
a later date. Even though moving to another city and 
entering temporary retirement he renews his subscrip 
tion, writing: “! have been a subscriber of yours too 


many years to want to discontinue starting, | 
think, Weekly which 


was quite a contrast to the very beautiful monthly you 


now, 


over 35 years ago with Abel's 


publish now.” 


Mi Some months ago we published a feature article 
about Peter J. Studios in 
Denver, Colo. Among other things the story told about 


Berkeley of the Lainson 


his making a pre-election portrait of President Eisen 


hower which became the official campaign picture 


and which, duly copyrighted, is still selling. A more 


recent assignment — calling him to Washington to 


photograph five senators facing re-election — is 


no doubt also due to his success with the President. 


LOW PRICE POSTCARDS 


that allow you a neat profit. Not actual photographs, but good 
quality. They cost less and you can sell for less, thus tapping 
many new markets. Non-curling, fine detail, gloss finish, type set 
titles; your name imprinted on back of each. Write for details 


R. W. BOBERG CO. 





526 COPELAND AVE 
LA CROSSE, WIS 








Display your photos at their 


best 
in Poblocki weatherproof display cases 
write today 

POBLOCKI & 


Kinnickinnic Ave 


SONS 


Milwaukee / 


2159 S$ 
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Sprague-Hathaway, 


Established 1874 


Copies — Portraits — Restorations — Enlargements — Murals 
Finished in Black & White — Sepia — Colors — Oils 
Studio Finishing Service 
Custom Made Photo Mounts — Frames of Every Description 
Printing — Retouching — Coloring 


CATALOGUE UPON REQUEST 


Inc. 


West Somerville 44, Mass. 








The Ideal Stereo Viewer 
For Wedding Photographers 


Lampco GRANDVIEW 


Include one or several when you deliver 
your stereo shots to the new bride. Will 
she be pleased! You'll have a life-long 
customer, plus a rush of referral business 


The Grandview is a scientifically designed pre- 
cision viewer that collects light from all angles, 
distributing it evenly on entire transparencies. 
Image always in focus...even with eyeglasses 
Money back guarantee of satisfaction... you 


patented must be pleased 


Buy from your local supplier. Write for further information. 


LOS ANGELES MOLDED PRODUCTS CO. 
11129 Chandler Blvd. © North Hollywood, Calif. 


for the loveliest 
easel wood frames 

for photographs... 
traditional & modern st 


tyling 
slide-in easel back: 


prompt shipment from stock 


Write for our new catalog. 


FRED M. LAWRENCE COMPANY 
43 East 10th Street New York 3, N.Y 


THAYER & CHANDLER /./ 


perticuler ertist 
SEND FOR CATALOG 
Number 52 


910 WEST VAN BUREN STR®EEs, CHICAGO 7, ILLINOIS 


“but not now.” 


So there you have Horst Rinne. You may 
not agree with him, which won‘t bother him at all, 
but you cannot deny that 


some careful thought. 


what he says warrants 
And to prove his humility, he 
insisted that | emphasize that for all he knows and all 
the inspirations he may ever have the 
laid by the late Arthur 


Germany, who taught him photography. “Mr. 


foundations 
were Bohm of Cologne, 
Bohm,”’ 
“was a master at combining the basic elements 


of portraiture: the 


he says, 
character and the 
interest. He was not bent on 


likeness, the 
human making a 


million, but he did make portraits.” 


not tighten up when confronted by a large camera. 
Horst himself always seems casual and that helps to 
loosen up the nervous subject. 


Even Horst’s entry into photography was rather 
casual. He had been trained as an artist. While he 


PLASTIC LAMINATING 


This remarkable Plastic Laminating 
machine will earn $18 an hour right 
in your studio. Big profits laminating 
Business, Social Security, Identification, 
Credit CARDS of all kinds, PHOTOS, 
passes, clippings, etc Price complete 
(illus.) $35 plus postage. Other models 
Lit. & Sample free! Dept 14, Box 6737 
Plasticast Co. Chicago 80, III. 








THROW AWAY YOUR FOCUSING CLOTH 


Use the Macvan Twin Lens Reflex Camera — the camera that — 


Speeds up sittings — Permits more presentable proofs — Has an automatic parallax — Eliminates the focusing cloth 
— Cuts film wastage — Saves time and makes money for photographers — A camera That is a ‘‘MUST’’ for Children 


and School Work — Send for Descriptive Literature. 


MACVAN MANUFACTURING COMPANY 


2095 Moore St. 


San Diego 1, Calif. 
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THE PLAUBEL 
2% x 3% 


MAKINA IIR 


CAMERA 


We seldom carry books in stock and advertise these chiefly 
as a service to our readers, especially those in the smaller 
towns because those in large cities can see the books at 
their stock houses and get them more quickly than by order- 
ing from us. For this reason we sell no books on open ac- 
count or C.O.D., but only if, in our considered opinion, they 
will be a valued addition to a studio’s reference library 


Combines the per- 
formance of larger 
cameras with the 
ease of handling a 
miniature camera. 
Also permits the use 
of all available types 
of film, such as roll 
film, cut film, plates 
and filmpack, both 
color and black and 
white. 


GRAPHIC GRAFLEX PHOTOGRAPHY, 10th Ed. 
By Morgan & Lester $6.00 
] ANNUAL PHOTOGRAPHIC 

MARKETPLACE — 1953 1.00 

THREE-DIMENSIONAL PHOTOGRAPHY 

By Herbert C. McKay 5.75 

THE PRINT, CONTACT PRINTING & 

ENLARGING, By Ansel Adams 3.00 

PAINTING WITH LIGHT 

By John Alton 6.75 
(] HANDBOOK OF BASIC MOTION PICTURE 

TECHNIQUES, By Emile E. Brodbeck 6.50 


SEND FOR MAKINA FOLDER (1) BETTER COLOR MOVIES 
By Fred Bond 5.00 
° 110 West 32nd St. 
Ys Mas 113 West Sist St. PHOTO-FLASH IN PRACTICE 
New York 1, N.Y. By Geoffrey Gilbert 3.50 
WORLD'S LARGEST CAMERA STORE Longacre 4-1600 HOW TO PAINT WITH AIR 
By Frank J. Knaus 3.75 
PICTURE FRAMING 


O 
O 
O 

By Edward Landon 2.75 
(] DEVELOPING 
O 
O 
O 


With 100mm (4’’) Anticomar 2.9 Lens 
in Compur Shutter with Built-in Flash 
Synchronization 


With Anticomar 4.2 Lens 372.00 
19cm Tele-Makinar £4.8 Lens 150.00 
73mm Wide Angle Orthar f6.8 Lens. . 96.00 


Universal leather case or lightweight aluminum 
case available. 


Mail Orders Filled. Add Postage. 


$393.00 


uniform, 
high- 
intensity _ 


By C. I. Jacobson 3.50 
PROFESSIONAL PHOTOGRAPHY FOR 
PROFIT, By Charles Abel 6.00 
SHORT CUTS TO PHOTO 
RETOUCHING, By Raymond Wardell 1.00 
THEORY AND TECHNIQUE OF 
PORTRAIT NEGATIVE RETOUCHING 
By J. P. Anderson 
[] PHOTO OIL COLORING 
By Lucille Robertson Marshall 
(] LOOTENS ON PHOTOGRAPHIC 
ENLARGING AND PRINT QUALITY 


ADAPTA-LITES 


FOR STILLS, Model A16 (shown) 
with 60° beam 


FOR MOVIES, Model A18 gives 4 more 
light in a 40° beam 
$4 (10% ft.) Stand... 





Smooth action with new —™ 

type swivel. Long service. 
Reflectors nest compactly for carrying. 
For No. 4 Flood, 


1,000-watt K 3200° Lamps, or Flash. ff 


Send for FREE Catalog A-2 


ES H. SMITH & SONS CORP. 


hidndiand <i 





By J. Ghislain Lootens 

UNIVERSAL PHOTO ALMANAC 
AND MARKET GUIDE, 1954 
KODACHROME AND EKTACHROME 
FROM ALL ANGLES, By Fred Bond 
TABLE TOP PHOTOGRAPHY 

By Harkness & Draper 

COPYING TECHNIQUE 

By George B. Wright 


(In Ohio, add 3% for state sales tax.) 
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MAKE A 


paintess QUANTITY 


rrorit’ PRINTS 


Don’t turn down quantity print orders Let US do them 
for you at a price that will show a handsome profit. 
Service and quality guaranteed. Typical prices: 





5x7 8x10 Write for samples and 

complete price list so 

250... 612¢ ea. 9¢ ea. you're ready to quote 
500 .. 6¢ ea. 81/2 ¢ ea. on the first sample 


job that comes along 
POST CARDS 


1M $24—5M $22 M KIER PHOTO 
SPECIAL DISCOUNT SERVICE 


FOR Dept. PR., 1265 West 2nd Street 
PHOTOGRAPHERS Cleveland 13, Ohio 








Sewice te the Profession 


High grade enlargements for Portrait and Commercial Stu- 
dios, any size and color. Difficult Copy and Restoration 
work from any photograph with guaranteed delivery. Fine 
color work on portraits, exquisite Miniatures. 

Attractive Pencil and Pastel Sketches from your negatives 
and photographs. 

Oil Paintings on canvas painted Free Hand. Avail yourself 
of the services of a well established institution with modern 
equipment and an expertly trained staff of artists. 


Write for Price List. 


BLUM’S PHOTO ARTS 


1021 N. Wells St. Chicago 10, Ill. 











FILM HOLDERS 


Completely Overhauled 





One Price — No Hidden Extras 
10 Days Service 
All Work Guaranteed 


Any size up to 5x7—$1.75; 8x10—$2.25; 
11x14—$3.00; 12x20—$5.00. New Slides— 
4x5, 5x7—75c each; 8x10—$1.50 each. 


NATIONAL FILM HOLDER CO., INC. 


2330 N. St. Mary’s St. San Antonio, Texas 




















or Ease in Darkroom Work! 
Stainless Steel Processing Equipment 





Sold Through 
Dealers Only 







Manufacturers of 
e TANKS 
e TRAYS 
e SINKS 


¢ CCLOR MACHINES 
Send for Catalog 


Grafic Stainless Steel Prod., Inc. 


1167 East 43rd St., Chicago, Ill. 
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was assisting Corbusier, the internationally famed 
architect, he met Dr. Agha, the art editor of Vogue. 
Dr. Agha asked if he would like to take a picture in 
Vogue’s Paris studio. Horst had never handled a 
camera but thought it might be fun. He went to the 
studio and made a shot of a pretty girl with a fur 
piece, hat and jacket. The editor liked the result and 
gave him other assignments. Before long Horst was 
working steadily for Vogue in Paris 


After serving as a drill sergeant in the combat 
engineers during the war, he returned to Vogue. He 
now works in New York, visiting Paris only for 
pleasure or to photograph the fashion collections. But 
wherever Horst goes the Rolleiflex goes too. He has 
added an A for avocation to his vocation as photo- 
grapher for Vogue. 





TOO LATE TO CLASSIFY 





NO GOOD offer refused for 14”-16" Graf Variable, 16” 
Wollensak Varium; both in barrel. Good condition. Deposit 
system. Roger Paul Jordan, Portland, Maine. - 


LEARN RETOUCHING and etching from professional retoucher. 
Complete course, portrait retouching Helen Love, 2015 S 
Bridge, Grants Pass, Oregon. 2-1c 


FOR SALE — 3-Kodatron studio speediamp outfit, $700.00; 
1 - 10” Veritar portrait lens, $140.00; 1 - 5x7 B&J View 
camera with two backs, $105.00. This equipment has been used 
two months. Phone W.O. 21571 or write P.O. Box 1021, 
Battle Creek, Mich 2-1 


HELP WANTED — Experienced photographer to operate old 
established studio, large territory Will rent fully equipped. 
Morrau Studio, Kenmare, N. 


HELP WANTED — Good retoucher to work in a quality studio 
in small college town or services of retoucher living in central 
Pennsylvania area Write Bill Coleman‘s Lion Studio, State 
College, Pa 2-1 





STUDIOS FOR SALE 





COMBINATION OF COMMERCIAL photographic studio, print 
and offset plate processing plant, mail-in service — $20,000.00 
going, modern, fully equipped photographic studio (with larg 
est shooting room in central Louisiana), print and offset plate 
processing plant, and mail-in service operation Setup in the 
growing south at Alexandria, Louisiana (site of permanent 
major army air force base). Complete 24”x24” offset camera 
(with arc lighter) and plate-making equipment (in individual 
darkroom) for offset printing industry. 30”x36” litho plate 
maker, air conditioner. Lighted layout table. Spinner. Equipped 
for mail-in oftset plate service. Two 8x10 portrait cameras, 
several smaller cameras Complete darkroom, Pako print 
machine, doper, 48” Pako gas dryer, Type 4 Rapid Velox 
printer. 8x10 and 5x7 automatic Eastman printers (plus others). 
Developers, frames and all other equipment for a complete 
processing plant. (Three darkrooms). Good five-year lease 
Setup extremely favorable for outstanding profits under com 
petent management. Will take $10,000.00: $2,000.00 down 
in cash, property, or securities. Write to W. W. Swanwick, 
3350 Masonic Drive, Alexandria, La. 2-1¢ 


GROWING EAST coast town of 10,000, drawing area of 
50,000, only studio; 50% increase first year; school contracts 
Owner has interest out of city. Write U-13 care this journal 


PORTRAIT STUDIO: Modern, air conditioned; near large college 
in central Teas shopping center of 100,000 population 
Completely equipped, grossing $17,000.00. Write G-21 care 
this journal 2-1¢ 


PHOTOGRAPHY STUDIO, in fastest growing southern California 
area; population 35,000. Fully equipped for portrait and com 


mercial work; doing large candid wedding business. Low 
overhead and lease Excellent buy for qualified photographer 
Write R-76 care this journal. 2-1 





om. Be 





NEW, HIGH SPEED 4x5 ENLARGER 


7 
SAVES TIME B k W Th k 
Professionals say the New Solarmatic Diffusion Type Enlarger 00 S C in 


is ‘‘Finger-Tip’’ Fast and Dependable for Everyday quality 


Performance. 
They like: the balanced Ou Ou ave 
Lamphouse that glides up or 


down at a touch, insuring 
at the same time Quick 
Critical Focusing, even il- 


lumination, perfect align- We seldom carry books in stock and advertise these chiefly 
ment and rigidity and is as a service to our readers, especially those in the smaller 
truly cool on their best towns because those in large cities can see the books at 
negatives. their stock houses and get them more quickly than by order- 
There's never a bottleneck ing from us. For this reason we sell no books on open ac- 
ae women especially count or C.O.D., but only if, in our considered opinion, they 
appreciate its remarkable will be a valued addition to a studio’s reference library 


ease of operation and 
volume production. Solar- 
matic takes the full range 


() ARCHITECTURAL PHOTOGRAPHY OF HOUSES 





of 18 different size Solar By Robert C. Cleveland $7.50 
Neg. Carriers; enlarges up (.] COMPLETE ART OF PRINTING AND 
cabal i ENLARGING, By Dr. O. R. Croy 6.00 
n ' n a - 
ee ae (1) NEGATIVE AND PRINT RETOUCHING 
baseboard, plus a host of By Anne J. Anthony 5.50 
other features. Recommend- O COMPOSITION IN PICTURES 
ed by photo finishers, commercial, portrait studios and industrial 
labs. FULLY GUARANTEED! The 4x5 Solarmatic is semi-automatic By Ray Bethers 5.50 
(not autofocus) (less lens and accessories) . . . $132.50 For [] 164MM SOUND MOTION PICTURES 
es a byw Burke & James, Inc., 319 S. Wabash, By William H. Offenhauser, Jr. 11.50 
ee ee (1) ADVANCED PHOTOGRAPHY 7.50 


ECONOMICAL, ALL-PURPOSE 4x5 


By Andreas Feininger 








B & J SPEED PRESS (J) WHAT'S WRONG WITH THIS PICTURE? 
eee Se favorite of the ragga mane mig —_ — By Charles Abel 5.00 
e grab-shooting sports action to leisurely, architectural, 
landscape and portraits, the 4x5 B & J Speed Press gives you O CHILD PHOTOGRAPHY 
more for your money. It’s Truly ‘*Basic’‘! By Josef Schneider 4.95 
oe eae sae () FRED ARCHER ON PORTRAITURE 
swings up an ocks for 
framing action shots), op- By Fred Archer 5.75 
tical view finder (with par- () PROFESSIONAL PORTRAIT LIGHTINGS 
allax adjustment for view- By Charles Abel 7.50 
ing closeups), double exten- 1 7) CHILDREN BEFORE MY CAMERA 
i bell (with a span 
of " 14"), drop. bed 30° By Adolf Morath 3.50 
—_ besatagerd ect ay Ma C) PICTORIAL LIGHTING 
° xtr wi ° ong: 
ithe! Wout, Ulliag) front, By William Mortensen 5.00 
lateral front movement (al- () PHOTOGRAPHING PEOPLE 
lows over-all adjustment of By Hugo van Wadenoyen 4.00 
2%"), inging front (give : 
caan  deakemmens aa O OUTDOOR PORTRAITURE 
3%"), 360° revolving — By William Mortensen S75 
calibrated ground glass fo- 
cusing and removable lens board. It takes all press holders, O THE MODEL 
flash, range finders, wide angle lenses and 120 Roll film - By William Mortensen 5.50 
x adapter. FLASH IN MODERN PHOTOGRAPHY 
2 The rugged, 4x5 Speed Press has an all metal body, genuine By William Mortensen 5.00 
ie leather covering and precision life time parts. Only $84.50 Lg . 
4 (less lens). Professionals and Newsman say the B & J Speed (J FUNDAMENTALS OF POSING 
‘ Press is the BIGGEST VALUE in the market. Write Burke & By Shepard & Meyer 2.00 
j oe deme” S. Wabush, Chicago 4, Illinois, U.S.A., for oO CANDID WEDDDING PHOTOGRAPHY 
4 By Henry Lefebvre 4.00 
4 FREE NEW 96-PAGE CAMERA, LENS oO COMMERCIAL PHOTOGRAPHIC 
AND EQUIP. CATALOGUE. LIGHTINGS, By Charles Abel 7.50 
The brand-new, 55th Annual a: 
Burke & James Catalogue is off 0 LIGHTING FOR PHOTOGRAPHY 
the press! By Walter Nurnberg 4.50 
; It's bigger and better with 25 
- more  2-color  fully-illustrated O CORRECTIVE PHOTOGRAPHY 
; pages and crammed with thou- By Lewis L. Kellsey 5.00 
| sands of newest Photo Tools, 
‘ CAMERAS (Press, Studio, Candid, CD) FILTER MANUAL 
Special Purpose, etc.), LENSES, By Carl Bakal 3.00 
PROJECTORS, Lighting Equipment, 
5 Developing Equipment, Enlargers, 
% etc. (In Ohic, cdd 3% for state sales tax.) 
4 Although costing thousands of 
dollars to produce, this giant Charles Abel Incorporated 
photographic ‘‘Bible’’ is yours 
ABSOLUTELY FREE! 519 Caxton Building Cleveland 15 hic 


Write Burke & James, Inc., 321 South Wabash, Chicago 4, Ill., 
U.S.A Assure prompt delivery. 
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Wyman Gold Stamping Machine 


Gold stamp your portraits, albums, 
photomounts, etc. 


Stamp in Gold, Silver, or Colors 
See your dealer, or write to 


WYMAN ENGRAVING COMPANY 
36 Washington St. Boston, Mass. 





Intensive, personalized, one-week courses, 

planned for the average studio owner TOP QUALITY PHOTO MOUNTS 
or employee. Basic fundamentals coupled with 
advanced training — not theory but practical SPECIAL CLOSE-OUTS at Rock Bottom Prices. Write at once 
work under actual studio conditions. Complete 
schedule mailed on request. 


because at these prices they won't last long. 
Also ask about our 


METAL PHOTO FRAMES 


NU-WAY COMPANY 


1702 W. Central Ave. Toledo 6, Ohio 











Bind Your Copies 


of THE PROFESSIONAL PHOTOGRAPHER each SITUATION WANTED 
month. The magazine is much too valuable to 
discard and, in the course of a year, your 12 The insertion of an advertisement under ‘Situation Wanted‘‘ 
. : . : ° carries with it the obligation on the part of the employee 
mwas will give you the equivalent — in the to answer every letter he receives in response to his adver- 
finest halftone reproductions that money can tisement for a position, if only with a postcard. The pub- 


buy — of any photographic annual published. lishers will appreciate being advised when employees fail 
A complete index for the year is bound in the to accord this courtesy to employers. 
December issue. 














WANTED — POSITION by experienced photographer, commer- 
cial and portrait. Age 32. Write V-31 care this journal. 2-1c 
Be PORTRAIT AND COMMERCIAL man, 20 years experience, dark 
room and finishing; wife assistant, saleswoman 14 years large 
organization, coloring, minor retouching. Write U-14 care this 
journal 2-1 


Handsome Binders 


covered in blue simulated leather are now HELP WANTED 
available for $3.75 postpaid. Each accommo- The insertion of an advertisement under ‘‘Help Wanted‘’ 


dates 12 issues with room for index at front carries with it the obligation on the part of the employer 
or back if you prefer to remove it from the to answer every response to his advertisement, if only with 
December issue. Takes only a moment to slip @ postcard, and to return samples of work, etc., promptly. 
> ‘ + 4 The publishers will appreciate being advised when employ- 
in the latest issue; it may be as quickly re- 


és ers fail to accord this courtesy to employees. 
moved at any time. All issues open flat. 














Better send your check today. PHOTOGRAPHER TO MANAGE branch of chain studio in 
Michigan. Excellent opportunity. Will train man with some 
experience in photography. Kendales, 107 Campau, Grand 

Rapids, Mich. 2-3 
Charles Abel Incorporated SITUATION AVAILABLE — The Gross Photo Supply Company 
519 Caxton Bldg. Cleveland 15, Ohio has some open territory for experienced photomount salesmen 
who can show good performance record. Compensation is 
generous, possible income is high. Applicant must own car 
and be able to finance himself. Association with us represents 
a franchise, the value of which can be best shown by records 
of those who have retired through personal necessity but who 


s s still retain loyalty and good will to us. Piease do not respond 
ul | if you have not had photomount selling experience. We are 
ie seeking only proven successful salesmen who are free to travel. 


Your inquiries will be held in strict confidence 397 Phillips 
ARKAY LOADMASTER WASHER 


Ave., Toledo 12, Ohio. 2-1 

PORTRAIT PRINTER — Studio producing quality portraiture 

100% stainless construction — desires experienced printer. Good pay, excellent working 
conditions and equipment. Write Zintsmasters, Inc., 1021 

water powered. 10 gal. water LaSalle Ave., Minneapolis, Minn 2-1 
capacity giving 6 fresh water 
changes per hr. Takes 100 ’ 
. ! 

8x10 prints at one loading. DON’T JUNK THAT CAMERA! 


Full Price $83.95. Sa We specialize in quality custom-made bellows for all 
cameras, domestic or imported, modern, obsolete or dis- 
Send For Catal PR-1 continued. Made from genuine leather or Vinyl with 

ee y satisfaction guaranteed. Tell us your problem and ask for 


ARKAY CORPORATION ee Ww. |. WILLIN & COMPANY 


1572 South First St., Milwaukee, Wisc. 5234 E. Valley Bivd. Los Angeles 32, California 
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Schedule of Coming Conventions 


(The sooner your organization's dates are established and listed here, the better!) 


Organizations 


Ohio Prof. Photog. 
Assn. 


City Headquarters 
otel 


Columbus Deshler-Wallick 


For Information 
Write 


James R. Israel, Sec., 
9 W. High St., Mount Vernon 





Photog. Assn. of 
New Mexico 


Albuquerque Hilton 


Mark Beavers, Sec., 
Box 576, Belen 





Missouri 
Photog. Assn. 


St. Louis Sheraton 


Frank E. Gress, Sec., 
216 W. Park St., Brookfield 





Indiana Assn. of 
Photogs. 


French Lick French Lick 


Springs 


Robert L. Rickert, Sec., 223 


Market St., Huntington 





Illinois Photog. 
Assn. 


Peoria Pere Marquette 


Herman Hagerdorn, Sec., 
1 ~ 


401% N. State St., Litchfield 





Prof. Photog. Assn. 


of Pennsylvania 


Pittsburgh Roosevelt 


Frank A. Gradler, Exec. Sec., 
701 Main St., Mount Pleasant 





Kansas Prof. 
Photog. Assn. 


Wichita Broadview 


Gladys L. Wren, Sec., 
Garden City 





Florida 
Photog. Assn. 


Jacksonville Roosevelt 


Virgil Deane, Conv. Chrm., 
125 Ist Ave., N., 
Jacksonville Beach 





Prof. Photog. Soc. 
of New York 


Rochester Seneca 


John F. Lindquist, Sec., 
520 Winsor St., Jamestown 





South Dakota Prof. 


Photog. Assn. 


Sioux Falls Cataract 


Orrion R. Barger, Pres., 
Chamberlain 





Southwestern 
Photog. Assn. 


Fort Worth, Texas Texas 


Bob Easton, Sec., Box 946, 
Muskogee, Okla 





Arizona Prof. 
Photog. Assn. 


Phoenix Arizona 
Mano! 


Mrs. Byrl Waller, Sec., 
331 W. Washington St., 
; Phoenix 





Ontario Society 
of Photogs. 


Niagara Falls, General Brock 


Ont. 


Ken Poste, Pres., 364 Dunda 
St., Woodstock, Ont., Canada 





Connecticut Prof. 
Photog. Assn. 


Hartford Garde 


George S. Heilpern, Pub. 
Chrm., 29 Pearl St., Hartford 





Montana Prof. 
Photog. Assn. 


Great Falls Park 


Robert D. Andersen, 3081, 
Central Ave., Great Falls 





Prof. Photogs. of 


Iowa 


Des Moines Savery 


Julius Stern, Sec., 
Shenandoah 





Maine Prof. 
Photog. Assn. 


Portland Eastland 


Miss Adelaide Anderson, Sec 
14 Lisbon St., Portland 





Prof. Photog. Assn. 


of California 


San Francisco Palace 


Henry L. Newman, Sec., 
5761 64th St., Sacramento 





Tennessee Prof. 
Photog. Assn. 


Nashville Hermitage 


John W. Tallent, See 


611 S. Gay St., Knoxville 





Virginia Prof. 
Photog. Assn. 


Old Point Chamberlin 
Comfort 


Mrs. Rita Clarke, Sec 


2701 Chamberlayne Ave., 


Richmond 





Texas Photog. Assn. 


Brownwood Brownwood 


Harper Leiper, Sec., 
1009 Isabella St., Houston 





Photog. Assn. 
of America 


Chicago Conrad Hilton 


Fred Quellma!z, Jr., Exec 
Sec., 152 W. Wisconsin Ave 


Milwaukee 3, Wis. 





Photog. Assn. of 
New England 


Swampscott, New Ocean 


Mass. House 


Anton Hanania, Sec., 26 
Emerson St., Newton, Mas 








Rocky Mountain 


Prof. Photog. Assn. 


Denver, Colo Albany 


John C. Maxwell, Sec 
3356 S. Broadway, 
Englewood, Colo 














No Extra Overhead 
No Added Investment 


“Sounds good,’ you say. Well, it is 
good — and true besides. Many photo- 
graphers make enough profit on such 
sidelines as oils on canvas, miniatures 
and similar specialties to pay their 
rent and much of their other overhead. 


What‘'s more, you don’t even do the 
work yourself. You take the orders and 
send them to us. All you do is add 
your profit and take the money. What 
could be sweeter? 


Write for our illustrated 
price list today 


THE WALTER GAEHLER CO. 


510 South Clinton St. Syracuse 2, N. Y. 














LOOK... A TOY CHEST 


that can be 
used as a 


CHILDS 
POSING 
BENCH 


Sturdy Plywood con- 
struction covered with 
washabie plastic. Has padded top. 


% IT’S FILLED WITH GIVE-AWAY TOYS 


DOUBLE BENCH . . . Size 28”x15" high and 15” wide 
filled with 250 BAGS OF TOYS (and Tricks and Puzzles) 
in glassine envelopes ready to give out to youngsters. 
Chest comes in choice of six colors . . . Maroon, Green, 
Gray, Yellow, Chartreuse and Ivory. (Chest alone is 
worth $20.00 . . 250 bags of toys worth $25.00. 


SINGLE BENCH1 . . . 16%” high, 15” wide, 15” long, 
filled with one gross of BAGS OF TOYS (or puzzles) in 
glassine envelopes with labels to stamp in studio name. 
EVERYTHING FOR ONLY $19.95. 


ORDER E!THER ONE OF THESE STUDIO TOY CHESTS and 
start making money giving away a BAG OF TOYS to your 
children customers. Order with PHOTO MAILERS, ENVELOPES. 
Write for Catalog. 


PIERCE COMPANY Minneapolis 8, ‘Minn. 





The Distinctive 
Quality Frame 
for Quality 
Portraiture 


Send for Catalogue 


a 


Manufacturers Co Siiictive Quality 


METAL PHOTO FRAMES 
9 East 16th Street + egg oiled J. 











PORTRAIT PHOTOGRAPHER — Leading studio in Michigan has 
life-time opportunity for top camera man Must be talented, 
versatile, aggressive, with executive and sales ability. About 
30, at least 10 years experience. Strobe lights used exclusively. 
Salary open. References required. Reply in detail; information 
confidential. Write W-46 care this journal. 2-1 


RETOUCHING AND COLORING 








COLORING — PRINTING — RETOUCHING. Quality gvaran- 
teed. We have served the professional photographer since 
1874. Sprague-Hathaway, Inc., West Somerville, Mass. 5-tf 


EXPERIENCED RETOUCHER Careful and prompt. attention to 
mail orders. Julia R. Langston, 20 E. Jackson Blvd., Chicago 
i. os 4-tf 
NEGATIVE RETOUCHING. Highest quality work for discriminat- 
ing photographers. All corrections, prompt service. Alice 
Turner, 425 Central Park West, New York, N. Y. 1-2c 


PHOTO COLORING for good photographers. Send for free 
trial print. Mary E. Kita, 1615 Washington Ave., Racine, Wis. 

1-3¢ 
CUSTOM RETOUCHING for professional photographers only. 
Personalized attention. Skillful corrections. Send sample and 
state requirements. Planet Retouching Service, 89 Sigourney 
St., Dept. R, Hartford 5, Conn. 1-12¢ 


RETOUCHING SPECIALISTS, a business not a sideline. Enter- 
prise Retouchers, 12716 Sprecher Ave., Cleveland 11, Ohio. 2-Ic 
PROFESSIONAL OIL coloring! 3-day service. 8x10, 75c; 5x7, 
50c. Satisfaction guaranteed. Ann Dunetz, 309 E. Ohio St., 
Kenton, Ohio. 2-1¢ 
RETOUCHING, ETCHING — Fine stroke. Any price or quality 
required. Harold Hasse, 53 Platt Ave., Rochelle Park, N. J. 

2-3¢ 
RELIABLE RETOUCHING service. Prompt work guaranteed. 
Long experience. Schleissner, 22-19 77th St., Jackson Heights 
yo, mM. Y. 2-1c 
QUALITY RETOUCHING. Good service; reasonable _ rates. 
George Klein, 52 Piquette, Detroit 2, Mich. 2-1c 


SKILLFUL ETCHING — retouching. Reliable and reasonable 
Barry, Box 6035, Metropolitan Sta., Los Angeles 55, Calif. 2-lc 


OIL COLORING — Finest quality work. Prompt, reliable mail 
service. Send trial order. Mrs. Mildred Pannell, Route 1, Rising 
Fawn, Ga. 2-1¢ 


PORTRAIT FINISHING 
fast dependable service at reasonable prices 
DEVELOPING — PROOFING — RETOUCHING 
PRINTING — ENLARGING — COLORING — COPIES 
Send Negative for FREE SAMPLE of WORK QUALITY. 
LARGE QUANTITY DISCOUN 
{Enlargement or Contec 








write for price list today! 


FARABEE’S LABORATORIES 


118 24th St. Newport News, Va. 
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Professional Dealers Who Want Your Trade 








AKRON, OHlO—Metzger Photo Supply Co., 
Main Street; 52 East Mill Street. 


1091-3-5 South 


MILWAUKEE, WIS.—Eastman Kodak Stores, 
Milwaukee Street. 


Inc., 745 North 





ALBANY 7, N. Y.—Camera Exchange, Inc., 116 State Street. 
AUSTIN 21, TEXAS—Capital Photo Supplies, 2428 G 





4 


MINNEAPOLIS 2, 
South 5th Street. 


MINN.—Eastman Kodak Stores, Inc., 114 





Street. 


BALTIMORE 1, MD.—Eastman Kodak Stores, 
Charles Street. 


BALTIMORE, MD.—Maryland Photo Stock Co., 219 North Liberty 
Street. 


Inc., 309 North 








BROOKLYN, N. Y.—Joseph Smith, 735 Fulton Street. 

BUFFALO 3, N. - Y.—J. F. Adams Co. +s _Inc., _529 Main Street. 

CHICAGO 2, ILL.—Eastman Kodak Stores Co. -» 133 North Wa- 
bash Avenue. _ 

CHICAGO, ILL.—Mid-West Photo Supply Co., 27 East Adams 
Street. 
CINCINNATI, 

Street. — 
DALLAS, T TEXAS—Eastman Kodak ~ Stores, Inc., 2012 N. Akard 
Street, Box 1710. 


DENVER 2, COLO.—Eastman Kodak Stores, 
fornia Street. 














OHIO—Eastman Kodak Stores, Inc., 27 West 4th 





Inc., 1635 Cali- 





‘Semen, 


440 N. 


tiber 


INDIANAPOLIS 9, IND.—The H. 


Capitol Avenue. 





KANSAS CITY, MO. eam Kodak Sheree, Inc., 1010 Walnut 
Street. 





LOS ANGELES, CALIF.—Eastman Kodak Stores, Inc., 643 South 
Hill Street. 


MEMPHIS, TENN. the 
South Court Avenue. 


Memphis Photo Supply Co., 123-125 


NASHVILLE 3, TENN.—Geo. 
Street. f 

NEW ORLEANS 9, LA.—Eastman Kodak Stores, 
Street. : 

NEW YORK 10, N. Y.—Medo Photo Supply Corporation, 902- 
910 Broadway. 

NEW | YORK, N. Y. /—Eastman Kodak Stores, Inc., One West 39th 
Street (Off Fifth Avenue), New York 18, N. ¥, 


NEW YORK, N. Y. —George Murphy, Inc. , 57 East 9th Street. 


NEW YORK, N. Y.—Willoughby’s Inc., 110 West 32nd Street. 
PHILADELPHIA 7, PA.—Eastman Kodak Stores, Inc., 1020 Chest- 
nut Street. 


PITTSBURGH 22, PA.—Eastman Kodak Stores, 
Street. 


PITTSBURGH 22, PA. —liberty Photo Supply, 436 Wood Street. 
ST. LOUIS 2, M MO.- —wW. Schiller & Co., Inc. ae 1101 Clark Ave. 


SAN ANTONIO, TEXAS—Southwest Photo Supplies, 403 Ave- 
nue E. 


SAN FRANCISCO, CALIF.—Eastman Kodak Stores, Inc., 216 Post 
Street. 

SEATTLE, WASH.—Eastman 

__Avenve. : 

SYRACUSE 2, N. 
Warren Street. 


TOLEDO, OHIO— George lL. 


C. Dury Company, 420 Union 


Inc., 928 Canal 





Inc., 606 Wood 


Kodak Siores, Inc., 1319 Fourth 


Y.—Francis Hendricks Co., 339 South 


Inc., 


Kohne, Inc., 602 Summit Street 








NEGATIVE RETOUCHING and corrections. Exclusive since 1939. 
Everett Carberry, 3030 W. Juneau Ave., bem Wis. 2. lc 





to high class studios. 
Evelyn Zerzanek, R. 31, 


First negative vowel — sample. 
Box 94, Racine, Wis. 2-1c 
EXPERIENCED» RETOUCHER. Careful and prompt : service special- 
izing in mail orders. Lee‘s Retouching, 325 W. Seneca St., 
Ithaca, N. Y. 2-1¢ 


PROFESSIONAL NEGATIVE retouching, etching, modeling and 
other corrections. Fine grain stroke. A Pollack, 3336 E. 142nd 


St., Cleveland 20, Ohio. Tel. Skyline 1-6872. 2-1 


PROFESSIONAL RETOUCHING. 6th St., 
Williamsport, Pa. 2-2c 


send 





Marian Emes, 11 





MISCELLANEOUS 


PHOTOGRAPHERS — PROCESS movie and TV films automati- 
cally. Big profits. Bridgamatic develops and dries quickly. Pays 
for itself. Reversal, negative/positive, microfilm models avail- 
able. Reasonably priced. $.0.S. Cinema Supply, 602 W 
52nd St., New York 19, N. Y. Dept. we. 1-3c 


PHOTOGRAPHS | IN QUANTITY oo 8x10 glossies as low as 5c 
each. Postcards — mounted blow-ups, etc. Our reproductions 
guaranteed as good or better than your original. Don't turn 
down quantity orders. We do the work — you get the money. 
Send today for free samples and complete price list. Satisfied 
customers from coast to coast since 1936. Mulson Studio, P. O. 
Box 1941, Bridgeport, Conn. 2-tf 


WE CAN SAVE YOU MONEY!! 


use all or a portion of these services 
@ Retouching @ Coloring @ Heavy Oils 
@ Printing @ Enlarging @ Copies 
fine quality—prompt service—reasonable sates 
Send for price list today. 
229 —. 6th STREET 


ROYLAC STUDIO CINCINNATI 2, OHIO 


“The Photographer’s Finisher’ 

















FOR SALE — 8x10-30WA Saltzman enlarger with 
holder, like new, $1,250.00; 11x14 Pako Deluxe professional 
printer, L. N., $175.00; 8x10 Eastman all metal Commercial 
camera, $185.00; 8x10 Deardorff Commercial camera, $165.00 
Apac Jumbo printer, $195.00; 8x10 Ansco Studio outfit, ma 
hogany, Ilexpo shutter wired for strobe, $275.00; Beattie Super 
Boom light, $74.50; 112” Verito, Studio shutter, F/4, $55.00; 
14%" Verito, Studio shutter, F/4, $65.00; 18” Verito, borrel 
F/4, $75.00; 16%” Dagar F/7.7, $167.50; 14” Dagar F/7.7 
$150.00; 12” Zeiss Dagor F/6.8, $82.50. We are on the mar 
ket for 8x10 Crown Copying and Reducing cameras, Folmer 
laboratory stands, 8x10 Elwood enlargers, 11x14 Deardorff 
Studio outfits, Baby Keg 2 and 5000-watt spot lights. Must be 
in good condition. This is a small part of our ever changing 
large stock. We buy and exchange. America’s largest stock of 
guaranteed used equipment Mid-West Photo Supply Co 

E. Adams St., Chicago, Ill. 2-1 


20x24 


pape 


CASH FOR your scrap film. Minimum 500 pounds. Send your 
shipments to us via any trucking firm labeled scrap film 
Highest prices paid. Precious Metals Smelting & Refining Co., 
247 St. Paul St., Rochester 4, N. Y 12-3 


RED PROOFS 


your negatives in 45 seconds 


Saves Time, Money, Effort 


1. Eliminates 
B&W proofs 
2. Makes 8 4x5 proofs in 45 
seconds also accommodates 
5x7 and 8x10 negative 
3. No printing frame nuisance 
4. Sturdily constructed 
5. Proofs anytime — no waiting for days or 
slow methods of proofing 


6. Guaranteed satisfaction $79.50 ppd 


STRATHMORE ENTERPRISES 
242 Haverhill St 


time consuming 


sunny 


Lawrence, Mass 
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CLASSIFIED ADVERTISING 


SITUATION WANTED and HELP WANTED: Ten cents (10c) per 
word; Minimum charge $2.00. 

ALL OTHER CLASSIFICATIONS: Twenty cents (20c) per word; 
Minimum charge $3.00. 

FOR ANSWERS IN OUR CARE: Add five words plus 50c addi- 
tional for box number and forwarding inquiries. Requests for 
or offers to send photographs, samples, etc., are not permitted 
in box number advertisements. 

CASH MUST ACCOMPANY ALL ORDERS. 

HOW TO FIGURE THE COST: First two words of each adver- 
tisement are set in capitals; no other display being permitted. 


Count each word or number including name and address and, 
if box number is wanted, add five words. Terms such as 5x7, 
F/6.3, 5%”, $10.00, etc., each count as one word. 

DATE OF PUBLICATION: All advertisements received up to the 
first of any month appear in the issue which goes into the 
mail the 5th of the second following month. 

FOR MORE DETAILED INFORMATION concerning our Deposit 
System, Confidential Service, etc., write for rate card. 

MAKE ALL CHECKS PAYABLE, and address correspondence, to 


Charles Abel Incorporated, 519 Caxton Bidg., Cleveland 15, 
Ohio. 








BUSINESS CARDS especially designed for professional photo- 
graphers. Free samples. Artypographers, 1024 Hollywood Sta- 
tion, Hollywood, Calif. 11-3¢ 
THE ART OF BROMOIL PRINTING AND TRANSFER, by M. Mc- 
Kinley. | have been reliably informed that this little 26-page 
booklet, though printed in 1933, is one of the best and most 
practical works on this subject, and have therefore acquired the 
entire balance of the edition. If you want a copy, send me 50c 
in currency, not stamps and it will be sent promptly, postpaid. 
Charles Abel, 519 Caxton Bidg., Cleveland 15, Ohio. 9-tf 


PROFESSIONAL EKTACHROME processing, 24-hour = service, 
professional Printon prints, dye transfer prints, Coloren illumi- 
nated frames, color post cards, professional stereo duplicates. 
Write for prices Coloren Laboratories, 1556 Piedmont, 
Atlanta, Ga 2-1 


IF YOU wish to sell your portrait studio, send complete and 
true information in first letter. Write C-88 care this journal. 

2-1 
3-D SAMPLE WEDDING slides, available to established studios. 
Write for details. Telaak Studio, 3090 Main St., Buffalo, N. Y. 

2-3 
WEDDING NEGATIVES for samples — 6 — 8x10, $3.00, 12 — 
$5.00; fashion negatives for samples — 8x10, $4.00 dozen, 
5x7, $3.00 dozen. Timothy J. Lewis, 203 Ave. C, New York 
2 Wy F, 2-1 
CURTIS 4x5 COLORMASTER one-shot camera, speed A.S.A. 10, 
new mirrors, case, coupled rangefinder, six sets holders. Cost 
$1,700.00, sacrifice $650.00 complete. Panorama Color Prints 
1807 W. Magnolia Bivd., Burbank, Calif. - 


2-1 





PASTEL PAINTINGS 


Vibrant, sparkling pastels. Your prints done as beautiful etch- 
ings, for free hand effect plus perfection of color. Ideal for 
children. ALSO SALON OILS. 


DOROTHY CARVER STAFFORD 
Telephone Glens Falls 2-7025 
41 W. Notre Dame St. Glens Falls, N. Y. 





THE 12 
toot stand 
inay be 2 
| used with o BOOM 
ADAPTER or 


saZm20-—-COm 


WRITE FOR FURTHER 
INFORMATION 


NATURAL LIGHTING CORP. 
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WANT BUSINESS? Use our composite services. We specialize 
in composites for schools, sororities, fraternities, etc. We can 
do them better, faster and more economically. Satisfied cus- 
tomers in every part of the country. Photo Composite of 
America, 77 St. Paul St., Rochester, N. Y. 12-3 


MIRACLE RETOUCHING solution gives super-fine retouching 
qualities; it gives you a dust free negative, plenty of tooth, 
dries quickly, is not sticky and is economical to use. Used by 
better retouchers everywhere. At your dealer or order direct, 
$1.00. Bright Laboratory, Newcomerstown, Ohio. 2-1 


SEE THE Old Reliable for real bargains. All goods sent on 15 
day trial and money refunded if not satisfactory. 10” Ross 
Homocentric lens F/5.6, $45.00; 12” Heliar F/3.5, like new, 
$180.00; 15” Bausch & Lomb Plastigmat F/6.8 in barrel, 
$50.00; Krauss Zeiss casket set of Protar lenses giving focal 
lengths from 7” to 19”, $180.00; 12” Goerz double anastigmat 
(Dagor) F/6.8 in barrel, $90.00; 19” Goerz Apo-Artar, $175.00; 
13” Cooke F/4.5 in barrel, Series ||, $90.00; 152” Cooke 
Series Vi, $110.00; 12” Carl Zeiss Apo-Tessar, like new, in 
barrel, $140.00; 12” Goerz Apo-Artar in barrel, $120.00; 
16%” Goerz Berlin Apo-Artar, new, in barrel, $180.00; 12” 
Goerz Dagor, like new, in barrel, $150.00; 16%” Goerz 
Dagor in barrel, $225.00; 16%" Goerz Celor F/5.6 in bar- 
rel, $135.00; 14” Goerz Celor F/5.6 in barrel, $125.00; 15” 
Carl Zeiss Tessar F/4.5, like new, $160.00; 20” Aldis aerial 
lens F/5, like new, $75.00; 16%” Heliar F/4.5 in barrel, 
$200.00; 19” Heliar F/4.5 in barrel, $250.00; 16” Wollensak 
Vitax portrait lens F/3.8, $50.00; 10%” Turner-Reich F/6.8, 
new, in Acme shutter, $135.00; in Synchro shutter, new, 
$155.00; 10” Carl Zeiss Planar F/4.5 in barrel, $135.00; 10” 
Bausch & Lomb IC Tessar F/4.5, coated, new, in barrel, 
$135.00; 12” Wollensak Velostigmat F/4.5 in Studio shutter, 
diffusion device, $75.00; 12” Ilex Paragon F/4.5, new, in 
barrel, $140.00; 12” Goerz Dagor, new, F/6.8, in barrel, 
$215.00; 10” Ilex Paragon F/4.5 in barrel, new, $105.00; 
12” Turner-Reich F/6.8 triple convertible in shutter, $125.00; 
18” Dalimeyer Stigmatic convertible F/6, Waterhouse stops, 
$100.00; 8%" Schneider Xenar F/4.5 in Compound shutter, 
$80.00; 16” Carl Zeiss Tessar F/4.5 in barrel, $200.00; 12” 
Carl Zeiss double Protar in shutter, $180.00. Hundreds more 
State requirements. Send for new list of lenses. Fifty years 
without a displeased customer. Joseph Smith, 735 Fulton St., 
Brooklyn 17, N. Y. 2-1 


FINE-AND INEXPENSIVE 


Metal Photo Frames 


GUARANTEED 100 


also 


* PICTURE FRAME MOULDINGS 
* PICTURES, FRAMES;.AND MIRRORS 


White Jor FREE Catalogs 


MANUFACTURED BY 


GEORGIA ART SUPPLY COMPANY 
280 GARNETT ST., ATLANTA 3, GA. 


























DEVOLITE-PEERLESS 
PICTORIAL PHOTOGRAPHIC PAPERS 





CONTACT 


BANQUET and SCHOOL PHOTOGRAPHERS: 


We supply the leaders in this field. Get our attractive prices for 
DWG & SWG cut sheets and rolls. 


Write us for free samples. 
ONLY SOLD DIRECT TO STUDIOS 














125 West 45 
Street 

















BRUNEAU... 


the finest tri buy WORLD'S 2 CUT FILM 
STURDY... FINEST ; » HOLDERS 
tubular construction 4 ’ 
cross-braced to elim- Ge pete Raton 
inate vibration. 


QUICK 

ADJUSTMENT ... 

from 24 to 54 inches, 

360° panning. No 

cranking necessary. 
PNEUMATIC na compe 
CUSHION ... - $3. z Film Guide 
Lowers camera smooth- Oe Br, cy Gearanted 
ly, safely. Sold at leading camera stores everywhere 
LIGHT as Write for FREE literature 

weighs less than 9 Ibs. : LISCO PRODUCTS CO. 


631 West Elk Avenue, Glendale, California 
DURABLE ... 


will last a life time. Miracle Soluiion ™. al oe a ae 


Process . . . megative or print retouching dyes combined in 
Mg seer Se a chemical base balanced for correct b+ svat surface 
COMPLETE INFORMATION tension and gelatin controlling characteristics; plus a new. 
improved Dyacol Silver Etch . . . a scientific system for 


the photographer who wants complete control of tonal 
FOX PRODI IC ' S CO. balance and gradation. The Dyacol dye solutions flow on 


— . lie flat, ~— their dyes at uniform rate. 
i 4 ‘or information and prices write, 
4716 N. 18th St. Philadelphia 41, Pa. | 5% jmormation and p Suse! (RAGGA 
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do you want to know 


about Ryyosaoen ? 


A S THE leading manufacturer of Stereo products designed 


specifically for the professional photographer, we are frequently 
questioned on the special problems of this exciting new field. 
Here are some of the most asked questions and their answers: 


rey Is there much work involved in shooting Stereo? 
Taking Stereo pictures is extremely simple, almost fool- 
Al proof. Color film processing is done for you by Kodak. 
Retouching and darkroom work are completely eliminated 


What are the costs? What can I charge? 
Approximate costs: Bulbs, $5.00; film, $4.00; 
slide binders, $4.00; labor, $15.00; Model 
3D-100 album and viewer, $16.50 (professional 
price). Total cost, about $44.50. Charges: Minimum 
$100.00 for 20 slides, $3.00 for each additional slide 


Will Stereo hurt my regular wedding business? 


Definitely not. With the new Holson Stereo Bracket (illus. 

below), you can mount the Stereo Realist and Speed Graphic 
cameras together in perfect synchronization. In this way, one photographer 
can shoot a black and white album plus a Stereo album. The only invest- 
ment is $4.00 for the color film, and the Stereo shots can be taken on 
speculation. Photographers who now are doing this find that the percen 
tage of Stereo sales in addition to black and white is very high. 


Isn't slide mounting difficult and time 
re] consuming? 

Not any more. The Holson ail plastic 
Al Stereo mount automatically aligns the 
slides for perfect viewing or projecting. You 
can actually mount a complete Stereo roll in 
less than 10 minutes in these permanent, un- 

breakable slide binders. 


You can increase your busiress and your profits with Stereo. 
Become the Stereo photogrupher in your area. Start today! 


HOLSON BINDERS, INC. 


762 Wythe Avenue Brooklyn 11, N. Y. 
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Ektalure waraath Ektalure qualiny 
in two new surfaces 


For inherent warmth, for impressive choice of surface textures matched to 
quality, for timesaving printing speed, _ the character of your picture—choose 
for superb toning quality—plus a Kodak Ektalure Paper. 


G— White, fine grained, lustre... 
for distinctive prints that reveal your best camera technique. 


® . . . 
and the new Rees white, tweed, lustre ... for an impression of 
« tugged strength and character. 


{V 
f Coie white, silk, lustre... for prints 
with the sheen and texture of fine silk. 


Ask your Kodak 
EASTMAN KODAK COMPANY, dealer for Ektalure 


Rochester 4, N. Y. G, Ror Y. 





K Odak R u 
bb 
Squeegee—$3.75 


Kodak Eni | 
[rging E 
Lenses—¢ 15 to $ roy 


Kodak Accessories for 


round-the-clock savings 


You can get along without some of these Kodak 
darkroom aids... but you'll get along better 
with them. Each is designed to help you save 
time, to make your work easier, more pleasant 
.+. more profitable. Go over this check list with 
your Kodak dealer. Let him help you bring your 
darkroom up to date. 


| Prices include Federal Tax where applicable 
and are subject to change without notice. 


EASTMAN KODAK COMPANY 
Rochester 4, N. Y. 





